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NEVER STOP -
FUJIFILM Realisation of a Sustainable Society

valus from Inmevation

h The cover of this report features a lovely kid -

Hayden Lee, son of cur employee Natalie Yau,
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MEVER STOP - Raalizstinn of 8 Sustamalnle Society

running in the beautiful nature. The picture
symbaolises our passion for delivering
efficiency and productivity through

cutting-edge technology to drive business

innovation and create a sustainable society.

Upholding the “Never Stop” spirit of Fujifilm
Group, we will never stop in our efforts to

provide innovative and sustainable products, Yasuyuki Matsumoto

Managing Director
FUJIFILM Business Innovation Hong Kong Limited

soiutions and services that make the world a

better place.

Our Top Priority

On 1 April 2021, FUJIFILM Business Innovation Hong Kong Limited started a new chapter of story as we officially
turned from Fuji Xerox (Hong Kong) Limited into this new name while adhering to our goal to help customers grow
their businesses and resolve their business challenges. Sharing the vision of FUJIFILM Business Innovation Corp.,
the mission of “Driving Business Innovation” embodies our commitment to continuously innovate and explore new
frontiers that help businesses graw. We achieve this by:

» Providing outstanding products, services and selutions

» Optimising customer’s business processes across work environments

+ Implementing workflows that enable effective sharing of information and knowledge, thus allowing customer to
_— E—mmmm further leverage on their organisational strengths

Top Commitment About the Fujifilm Group Reporting Stope and Company Profile
Approach

p.1 5.3 P8 p.13
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Locally, we have aligned our business strategy with the expectations and needs of customers and the communities,
Through the collaboration with FLUIFILM Data Management Solutions Asia Limited since July 2019, we have been
leading the transactional printing industry and promoting document digitisation. As sustainability |s always a top
pricrity and a strong business push for us, FLJIFILM Business Innovation Hong Kong has developed different initiatives
and a robust governance structure to mitigate related risks in light of the tighter disclosure reguirements under the
local and global sustainability reporting standards.
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p.16 r.20 p.28 p.32 Looking Backward

The fiscal year {FY) 2020 was a transition period in preparing us to adopl the new FUJIFILM Business Innovation
CSR Indicators GRI Content Index Verification EasdRaak brand. During this period, we continued to help customers reduce their carbon footprint with various sustainability
solutions, and to enable them to better utilise information and knowledge to showcase their creativity and focus on

Glossary their core businesses. We also improved our internal processes and procedures for a smooth transformation.
p.37 r.40 p.47

Ststarability Report 2021 1




Top Commitment

Chapter 2

About the Fujifilm Group

It was an unprecedentedly challenging year due to the Coronavirus Disease 2015 (COVID-19)
pandemic and ever-changing business enviranment, which have changed how businesses would
create value and the expectation of customers. As a registered information technology (IT)
service provider under the government-funded Distance Business Programme 2020, we have
been striving to help companies cope with the impact in terms of the new work-from-home
mode and consumer behaviour changes through our highly secured technologies and devices. Our Pi.l.l‘p-nse

The Fuijifilm Group’s Commitment

Advecating and achieving Goal B - Decent Work and Economic Growth under the United MNations

(UM} Sustainable Development Goals (SOGs), we have provided niche solutions and services for N——— Visian
business transformation, In October 2020, Fuji Xerox Co., Lid, became the first company in lapan We will use leading-edge, proprietary technologies Anchored by an open, fair and clear corporate
te receive the highest infermation security rating AAA Tor its high level of compliance with the ta provide top-quality products and services that culture and with leading-edge, proprietary

i ) contribute to the advancement of culture, science, technologies, Fujifilm is determined to remain a
United States security standards NIST SP 800-171, a guldeline on security standards stipulated tachnology and duatry, a< well as improved health \sading Sompany by baldly taking i the challenge
by the United States Mational Institute of Standards and Technology (MIST), 8= demonstrated by and environmental protection in society. of developing new products and creating new value.

its ApeosPort series of digital colour multifunction devices/printers, In addition, Fuji Xerox {(Heng Our overarching aim is to help enhance the quality

2

Kong) was named the Best Business Innovation Partner under the e-brand awards for the 5%
consecutive year,

Moving Forward

COVID-19 and lockdowns have brought drastic changes to our lives, restricting the maobility of
people and goods, However, the pandemic alzo gave businesses a unigue apportunity Lo review
their resilience, adaptability, and environmental, social and governance (ESG) practices. The
macro-economic environment has undoubtedly changed, and a sustainable economic recavery
will be on the post-pandemic agenda.

In recent years, we have been actively contributing towards Fujifilm Group's Sustainable Value
Pian (SVP) 2030 and pursuing its carbon reduction target which have been revised upward in

of life of people worldwide.

Corporate Slogan

Value from Innovation

How We Act

Charter for Corporate Behaviour Code of Conduct

Basged on tha fallowing six principlas, the Fujfim Group In a¥ aspects of our corporate activities, we emphasisa
reapects human rights and maintains compliance with 8 compliancs and endeavow to create new velua. f compliance
well as respacts the spirit of all iaws and intermational rutes requiremaents oonflict with business profits or the demands
in its global business ectivities. Beyond this, we will taka of third parties, we give pricrity to compliance. An-open, fair,
preactive action toward the realisation of a sustainable and clear corporate culturs is the basis for all our activities.
sociaty through innovation, while taking into account the

July 2020, from 30% to 45% compared to the FY2013 level by the end of FY2030. The target impact of our activitis,
was certified by the Science Based Targets Initiatlve and was scientifically proven to be critical Lo 1. A Trustsd Company «Respect for Human Rights
limit the temperature increase to well below the 2°C level set in the Paris Agreement. Besides, 2. Social Responsibility *Fair Corporate Activities
the Fujifilm Group Is an advocate of RE100, an international initiative led by The Climate Group 3. Respect for Human Rights *Protection / Preservation of Corporate Assets
in partnership with Carbon Disclosure Project (CDP) to bring together companies commitied to & Glabl Enviranmantl Conssneition SHS i twiesian )
5. Vibrant Workplaces * Measures Related to Environmental Issues

source 100% renewable electricity for business operations. Though renewable energy supply Is
limited in Hong Kong, we have participated in programmes contributing to renewable energy Lo
offset our carbon footprint and have been operating as a carbon neutral business since FY2014.
For details, please refer to "Environmental” section in this report.

Being & Hong Kong-based business, we have witnessed several crises in the past decades.
With the new company name and Fujifilm's strength and expertise, we will continue to support
businesses with our resilience, reliability and innovative solutions.

FLUIFILM Busmess innovation Hong Kong Limited

6. Management of Various Crises

How We Will Achieve Our Purpose -

CSH Plan

Sustainable Value Plan 2030

With fiscal 2030 aa its fong-term goal, this plan lays the foundations of the Fulifdm Group's bushiess managemant etratagies for
gustainabls growth. In this plan, we have sst targets in the four priority areas of the environmant, haalth, daily life and work style, as
well a3 in supply chain and govemance, the basis of our business activitias, Thase targets ssrve as guidepests toward our goal of
contributing 1o the realisation of a sustainable sociaty through the dual standpaints of resolving social issuss through our business

gotivities and considering society end the environment in our business processss.

Medium-Term Management Plan

VISION 2023

In Agrll 2024, the Fuyifiim Growp formulated a epecific action plan for achisving the goala et forth in the Suatsinabis Value Plan 2030,

Ststarability Report 2021



About the Fujifilm Group

Technologies and Business Fields

The Fujifilm Group applies advanced proprietary technologies cultivated through the The Fujifilm Group’s Business Segments
photographic film business to a wide range of business domains. We also combine these

With the establishment of th dium-t a t plan, "VISION 2023" launched in fiscal 2021,
with outside technologies through open innovation as we continue to create new value that ' RGPS, i el bR v MRS TR

the business was restructured into four segments: Healthcare, Materials, Business Innovation and
will bring about a positive impact in society. . ’ . . :
Imaging. We have created a solid business portfolioc by generating synergy between these four segments
& - segs sharing our core technologies.
Proprietary Technologies of the Fujifilm Group £ £
Since our founding, we have been accumulating the base technologies to support our business,
; ; : : ; : ; ; : : : Providing a wide range of businesses in the fields of prevention,
including organic andmnrgam: materials chemistry, r::;::tllcaltechnn!c:gaes and_analytlll:altechnolugmﬁ. @ Healthcare diagnosis and treatment as a total healthcare company
Based on these technologies, we have honed our proprietary core technologies, which are central to
continuously building up our competitive advantage. By combining these technelogies, we provide a Medical Systems Bio COMO
wide range of ﬂrﬂdUCtS and services, Various disgnostic equipmeant such Process development and
= a5 ¥-ray imaging, endoscopes and manufacturing services for high-quality
—— . Medical-use picture ultrasound, and medical IT systems for biopharmaceuticals in grewing demand
— an::h'wing and centralised managemant of diagnostic and gane therapy drugs
=l - - : images and other data
Health _ =, Environment e
i Life Sciences Pharmaceuticals
4 Global market share : )
o Principal Preducts - Total solutions in the fields of celis, Process development and manufacturing
d and Sarvioas & cutture mediz and reagents for drug services for next- peneration nucleic acid
/ N o 1 i ""'9‘1'::'_' '_‘_“I ;" p'c‘;”m development support drugs and mRMA vaccines
Funchomal . B VI g ar
g il e 5-u'r.bf|'1|l|n1'ur!.ﬂud‘| CommunicationeSyztams -
Benwe (PACH) S¥MAPSE Consumer Healthcare
E Functional cosmetics such as the

ASTALIFT brand and supplement

Fupplement ducts
produ

1

Cells mevd eefl culbure
medin for drug
developmend Support

Display materials = Various highly functional materials and
I Matﬂrlals graphic communication solutions

Protective film

\arious materials {photoresists, CMP Materials such as TAL film for LCD
Semiceaductor malesials Global market share . slurries, etc.} used to manufacture panels; organic ELand other products
f W semiconductors
i

Contract development
and manulaciuring for

No.1*"
o [} FLIITAC prodective film | - Other

r e for pﬂlﬂﬂ:ﬂr’_ T oy =t nd 2 i St e P T e T e e e e

blopharmareuticaly . Fine chemicals (high functional Graphic cnmmunlcati?;f'l solutions

: chemicals, reagants for research [commercial printing, otfset printing, etc.}
Colour photoresists * use, ekcy, Industrial products such and inkjet solutions such as industrial
for image sensors N o 1 1 as sensor film for touch panels and printheads
Dita sboreye media u recarding media
= Global market share

_ ; = i " Products and solution services that bring about new
gﬁ;ﬂ“::m“; : Business Innovation changesin work styles, improving productivity and
quipment inspiring creativity

- Iistant Fimt Multifunction devicas - ' Office Solutions 5 S0
Market share in sales valume - Multifunction devicas, printers, Solution-oriented document servicas
“ in the Asia-Pacific region consumables and decument sofutions tailored to variows industries and
- operations, including system integration,
- - *2 e cloud 5er~.ri_r_es,. management af
ot estoir swltifiinetise Inkjet digitel press NOI1 e multifunction devices and businass
devicis process cutsourcing
Apeos CFOTO

Production pristers

Iima gil'l g Various products and services related to photographs

30 thedieal-use PACS and videos from shooting to printing

Instant phote system

Consumer Imaging Professional Imaging
4 Cumulative worldwide : " P Eing S o
sales volume instax, ._n:!I-:-ur fitms, n:all:n_.lr papar |’|:§r Ultra-high image qugllty GF_:'{ Series
photo printing, developing and printing.  cameras, compact, lightweight and high
o systeams, photo printing services and image guality X Series cameras, TV and
Endostane systnms [l comeras G\Fa'r50mﬂliun Lt mora cinz lenses, security lenses, maching
wurk style Da“y LifE 1 TR, vision lenses, projectors and more

*1 According to a sunvey by Fujifilm
¥2 Acearding to a survey by FUIIFILM Buginess Innavation
4 FLUIFILM Busmess innovation Hong Kong Limited Sustainability Report 2021 5



About the Fujifilm Group

SVP 2030 and Priority Issues

Realisation of

a Sustainable Society
through
Value from Innovation
SVP 2030 VISION 2023 |

Long-term goals
targeting fiscal 2030

Under the CSR plan “Sustainable Value Plan 2030 (SVP 2030)," which outlines our long-term
vision targeting fiscal 2030, we will use |leading-edge, proprietary technologies to provide
top-quality products and services. By doing this, we will work to resolve social issues through
our business activities and contribute to the realisation of a sustainable society.

Fiscal 2017: Formulation of SVP 2030

o ©

SVP 2030 Priority Areas and Priority Issues (Materiality)

Targets are set in four priority areas and in the basis of our business activities via a two-pronged approach:
considering society and the environment in our business processes and resolving social issues through
our business activities.

An action plan for achieving
the goals in VP 2030

= Process for ldentifying Materiality

Step 1
Clarifying the Basic Paolicies

Hawe a long-term perspective to contribute to
resolving social issues as a globa! company and
chaw the future vision clearly

Contribution

Impact
(Rizks)

Business

Priority Areas Segments v

Priarity lssues {Opportunitias)

6

by

S ey

Value from Innovation

Suslainable Valus Plan 2030

o e
qr -Iq':"-"t" Philagonky
Orourede Bahoauur | &

Crigneyiz Buntd

FUIFLM Busmess innovation Hong Kong Limited

1: Address cimate change L 3 L b Healthcars
= 2. Promote recyuling of resources [ ] L ] P Materals | = |
@ Environment 5 s e enargy issues ioward a dacarbonised sodlsty - P Buzinses Innovation
4. Ensura product and chemical safaty [ ] @ P Imaging E .
1. Fufil ummigt medical needs [ ]
2, Improve acoesalbdity o medical services [ 3
Health 3. Conirbute to Meniifying dissases at an sarly stage [ ] ¥ Healthcars . .
4, Contnbute to health promotion and baauty L 3

5. Promote managameant of a healthy workplacs B(Employvess)

1. Contrbuts to creating & safs and secure society [ ] b Matarials =
m Daily Life 2. Contribute boenriching tumanity and refaticnehips L P imaging 4 E .
batween peopte
1. Crsate e-m-‘imnrr.ral'rtu that Iaa.ui toa rr!us'r\.ra!m:i Y S (Emplayess)
@ Work Style warkplace [prr_".'.ralnr. of golution services) b Eusiness Innovation . . .
2, Devslop and utilies diverse homan rasources @ [Employ=ss) ;"r |

Basis of Business Activities

: - Strengthen GER foundations scroes the entire supply chain
Supply Chain including factars of the amarcnmant, ethics, and human rights
Improve and manltain govemance structures by furthar
* GOVErnance P by

disserninating an open, fer and clsar corporals culhure

Step 2
Extracting Social Issues Based on
Business Strategy
List issues from extemal perspectives (e.g-
guidelines such-as 150 26000, GRI and 50Gs) and
in terms of potential issue reselution by all our
divisions

v

Step 3
Evaluation of Materiality
Evaluats materizlity via a2 two-pronged approach;
(1) Considering society and the environment in
our business processes
(2} Resolving secial issues through our business
activitias

¥

']

Step d
Planning and Review
Promote measures-as company-wide pollcy after

coordinating goals-for identified materiality with
the relevart buziness divisions and finalising

materiality in the deliberations at the ESG
Committea

Far details of each step, see Section 1.2.4 in the FLUIFILM
Holdings Corporation’s Sustainability Report 2021,
Managemant Pertormance.

Sustairability Report 2021



Chapter 3

Objectives

At FUJIFILM Business Innovation Hong Kong, recognising
our role and responsibilities at the forefront of
sustainability, we have incorporated the fundamental
sustainability values in our management strategy while
addressing the sustainability issues that are important
to our stakeholders including customers, employees,
suppliers and transaction partners, future generations,
non-governmental organisations {(NGDs)} and local
communities, We also ensure the accuracy and gualily
of our gualitative and quantitative sustainability data
by using our Intelligent Environmental, Social and
Governance (IESG) 2.0 management taol.

This repartis prepared In response to the requirements
for information diselosure of our business development
plans and latest goals and initiatives. This is gur 12%
annual sustainability report that follows the Japanese
financial year closing on 31 March. As such, some
projects and plans mentioned may be still in progress,
have been completed or be scheduled te roll aut in the
next fiscal year.

8 | FUJIFLM Business innovation Hong Kong Limited

Reporting Scope and Period

This report provides information on  significant
economic, environmental and social impacts incurred
in cur operations between 1 April 2020 and 31 March
2021 {l.e. FY2020) in the following locations operated
by FUJIFILM Business Innovation Hong Koeng:

» Hong Kong and Macau offices
» Logistics and Warehouse
Document Technology Centre

Due to the different data collection systems
Implemented in individual offices, some perfarmance
data related to the Macau office has not been included.

Reporting Principles

This Sustainability Report has been prepared In accardance

with:

+ The internationally recognised Global Reporting
Initiative (GRI} standards issued in 2016 and partially
updated in 2018

+ 150 26000:2010 Guidance on Soclal Responsibility
+ UNSDGs

« ESG Reporting Guide issued by the Stock Exchange of
Hong Kong Limited (SEHK)

External Assurance

FUHFILM Business Innovation Hong Kong appointed
Hong Kong Quality Assurance Agency (HKQAA) to
conduct an Independent verification of this report
according to the GRI standards, 1SO 26000:2010
Guidance on Social Responsibility and SEHK ESG
Reporting Guide. For details of the werification
statement, please refer to the “Verification” section.

Sustainability Management

The Fujifilm Group has developed an approach to
Corporate Social Responsibility (CSR) that contributes
towards the sustainable development of the society by
putting its Corporate Philosophy into practice through
sincere and fair business activities, As such, FUJIFILM
Holdings Corporation developed the SVP 2030 as a
long-term plan with the same target year as the Paris
Agreementand the UN SDGs.

As an overseas subsidiary of the Group, FUIFILM Business
Innovation Hong Kong makes apporopriate non-financial
information disclosures as requested by our stakehalders,
creatas value for ther and shares our business performance.
Although we are not a listed company in Hong Kong and
are not obligated to disclose our ESG data, we believe that
sustainability disclosure is a valuable means of stakeholder
engagament, We will continue to integrate sustainability
inta our business and comply with intermational and local
requiremeants through active disclosure. Please visit our
fujifilm.comyfbhlk for more publications and historical data
on our sustainability performance,

Reporting Scope and Approach

Material Aspects and Stakeholder
Engagement

With reference to Fujifilm's SDGs-aligned SVP 2030,
FUJIFILM Business Innovation Hong Kong undertakes
a new materiallty assessment In this reporting year Lo
identify pertinent issues and evaluate their relevance Lo
our business and stakeholders in accordance with the
GRI standards and Accountability's AALD00 Standards.

Since our first local Sustainability Report published in
2010, we have been defining the material aspects by
reviewing the feedback from our Annual CSR Survey,
with reference to international and Japanese standards
and guidelines, including but not limited to the 10
Principles of the UN Global Compact, GRI, UN SDGs
and J-50X.

We have also invited our stakeholders to provide
feedback on our performance in the erviranmental,
social and economic areas, and share their views on aur
business and the sustainability challenges they have
ever faced. We are pleased to learn that our leadership
in ESG disclosures has been highly recognised by bath
our internal and external stakeholders. About three-
fourths of the responding employees and maost of our
external stakehoiders thought that our performance
and the degree of transparency in ESG disclosures were
"Good" or "Excellent”.

The feedback was collected and turmed into a
materiality matrix that reflected the priority of a
material issue named by varicus stakeholders. lssues in
the "High-High" area of the Materiality Matrix Diagram
were dentified as material matters, and other topics
indicated might be further discussed.

Sustairability Report 2021
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Reporting Scope and Approach _ Reporting Scope and Approach

* Materiality Matrix

» Qur Response to Stakeholders’ Needs

Stakeholders Concerns Engagement Platforms

Material matters identified in the "High-High" area of this Materiality Matrix Diagram will be discussed In the
following sections,

It e L
En. Crmaaiipfai w
=
Aifunssss i Exsammares =t [ Cusfime
[Shaim Eesirtiy o i 0 Emtufuranm Mﬂg‘i‘_“
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g et Wi
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T i nined Wil b
[ijlte ey Tl =]

ot Huss sini Satiria

Importance to stakeholders
Medium

0 Economic

Q Envircnmental

Q Social

Lo Medium High
Importance to FUJIFILM Business Innovation Hong Kong Limited

Key changes from last materiality analysis:

- Based on the review of the definition of Carbon and Energy Management, which refers to the consumption of electricity and fuels,
and the appreach and initiatives to manage operational energy consumpbion and greenhouse gas emissions, we combined “Carbaor
Management” with "Energy Manapement” in this report.

Based on the review of the definitions of Qocupational Health and Safety, which refers to providing a safe work environment and
protecting employees from. occupational health and safety hazards, and Good Health ang Well-being, which refers to ensuring
haalthy lives and pramating well-being for all ages, we separated "Docupational Health and Safety” and “Good Health and Well-
baing” inthis report.

Based on the raview of the definition of Waorkstyle, which refers to the efforts to improve employess' job-refated knowledge and
skilis, develop and wtilise diverse human rescurces, we replaced "Manpower Development” with "Waorkstyle" in this report

Based on the review of previous materiakity analysis and ad hering to the Fojifilm SVIP 2030, we remaved “Zero Hunger”, "Ma Poverty”,
“Life on Land’], “Life below Water”, "Clean Water and Sanitation’, "Quality Education’, "Partnerships for the Geals’, “Ervironmenzal
Education’, "Decent Wark and Economic Growth’, “Gender Equality’, “Peace, Justice and Strong Institutions" and *Reduced
|nequalities” from the Stakeholder Engagement Survey and this report.

Customers » Quality of Products and Services
* User-friendly Design

+ Cost Effectivenass of Services

« Responsiveness of Services

+ Information Security

Employeeas + Safe and Fair Waorking Environment
- Benefits and Welfare

+ Career Development

 Employee Satisfaction

+ Customer Satisfaction Survey

+ |SG/IEC 27001 Information Security Management
Systermn Audits

+ Website
« Press Releases
- Social Media Platforms

+ Employee Relation Activities
» Mewsletters

* Managing Director's Monthly Message through
Intranet Portal”

« Dccupational Health and Safety Assessment

Suppliersand | + Economic Stability

Tranzaction
Bartiers CSR Performance Management
« Business Ethics
+ Fair Trade
Future « Low Carbon Office
Generations, : v
NGOs and Er.:n Product LIIfEI.EyCIE
Local + Sustainable Procurement
Communites » Mantoring

* Code of Conduct
* Irregular Meetings

« Latters

+ Various Audits (ISO 14001 Environmental Management

Systemn, 150 50001 Energy Management System,

FSC™ Chain of Custody, 55, etc.)
* Volunteering .
+ C5R and Fundraising Events
» Academic Praojects.

« Placement

Remarks: * Physical communication meetings and gatherings were cancelled to svoid crowd gathering during COVID-19 pandemic.

Management Approach

Echoing Fujifilm Group's management philosophy, we attach high importance to creating value for the
defined stakeholder groups through our sustainability management practices and processes,

Engagement with Customers

Under the new normal, we believe that innovation is the key to business growlh, meeting the needs of

customers and caping with the ever-changing environment. In light of the remote working mode during the
pandemic, we have been supporting our customers to build up online infrastructure to maintain business
and service continuity. Through interactive communication with customers, we have also fostered long-
term customer relationships built on trust and mutual growth. The feature enhancements of the IESG 2.0
management toal demaonstrates our innovative efforts to be more responsive Lo our customers’ neads in
data managament, targel tracking, risk management and sustainability reporting

10 FLUIFLM Busmess innovation Hong Kong Limited Sustainability Report 2021 | 11



Reporting Scope and Approach _

Chapter 4

7

-i 1 Engagement with Employees

| ————

Employees are our key stakeholders in driving our business growth, We endeavour to provide an innovative
environment for employees to pursue personal growth and cope with challenges. A wide array of engagement
Initiatives has been implemented Lo enhance job satisfaction, strengthen bonding, promote werkplace diversity
and provide learning and development opportunities,

u'? Engagement with Suppliers and Transaction Partners

FUJIFILM Business Innovation Hong Kong attaches high importance to the partnerships with our suppliers and
transaction partners along the supply chain with a strang sustainability foundation. To ensure that our suppliers
snhare the same vision, we actively and freguently communicate with them on our sustainability philesophy and
management approach and pursue continuous Improvement together. Warking closely with our suppliers and
transaction partners, we have developed an all-rounded sustainable procurement strategy for our value chain.

Engagement with Future Generations, NGOs and Local Communities

We promote the sustainable development of our community by assessing and managing the social impact
of our operations and by supporting local community initiatives that bring effective and lasting benefits
to the pubfic. Frequent dislogues with NGOs and charitable groups are conducted to address social and
environmental issues, and proactive collaboration with academic institutions offers students further
ppportunities to integrate information and communications technology (1CT) software into their daily lives.

FUJIFILM Business Innovation Hong Kong Limited (previously Fuji Xerox
(Hong Kong) Limited) is your trusted Business Innovation Partner. Pioneering
numerous technologies since our establishment in 1964, we have created an
environment that encourages creativity through effective use of information
and knowledge. With over 900 employees™ in Hong Kong, our scope of
business covers sale of multifunction printers (MFP), production printers
and IT solutions, as well as business outsourcing services. To enhance
our customers' productivity, camipetitiveness and resolve their business
challenges, we offer solutions and services empowered by our artificial

intelligent (Al) and Internet of Things (loT) technologies, based on our value
proposition.

* Figure excludes certain external contractors performing logistic management tasks in our Logistics and
Warehouse division,

12 FLUIFLM Busmess innovation Hong Kong Limited Sustainability Report 2021 | 13




Company Profile

Business Innovation Suites

FUJIFLM Business Innovation Hong Kong endeavours to create value through our busingss innovation
suites that address specific ssues, and to support value creation by our customers and stakeholders,

@ T Workp[ace Advance Workstyle Solutions

Aelnvant the Warkstyie

O™
Lo

ey

[

|

]
B

000

to build the future of your business environment

Full Partfolio of MFP and Print Solution
- Gateway to enhance customer speed and accessibility

Managed Services
- Managed Print Services and Managed [T Support Services

Business Automation Cloud
- Cloud-enabled Print Management and Digitalisation Solution

IT Infrastructure & Security Solution
- Security Assessment & Remote Workstyle IT Solution

Hadesin the Cperation to address your business challenges

ol
X

i

BF End-to-end Process Automation Solutions

Business Process Automation Solutions

- Process Re-design, Robotic Process Automation and Business Process
Management

Document Capturing and Management Solutions
- Document life-cycle solution from capture, workflow, signature to archive

Outsourcing Services
- Transaction Print Services and Imaging & Document Management Services

Communication Customer Communication Solutions

e Reimagine tha Fngogament to exceed your customer expectation

7
@

—=no

Full Range of Graphic Communication Solutions
- Production salutions from pre-press, print and finlshing to workflow

Omni-channel Communication Solutions

- Customer Communication Management Solution for Financial Services
Industry, Healthcare, Logistics, etc.

Managed Services
- Communication & Marketing Services and Digital Communication Services

14 | FUUFLM Business Innovation Haong kong Limited

Striving for Excellence

We strive to excel in every aspact, We were honoured to receive over 20 recognitions in FY2020 from
leading local and regional organisations, These recognitions underlined our commitment Lo upholding
the highest standard in every process, preduct, solution or service.
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* Gince the campany name changed on 1 April 2021, some recogniticns and awards remain to be presented under the name of
Fuji Xerdy (Hong Kong} Limitad.

This is in line with the "NEVER STOP" campaign with the goal of raising awareness of Fujifilm’s
commitment to achieying sustained corporate growth and to "never stop” building on our Innovations
and expertise as well as pursuing sustainability, Sueh determination has seen us garnering the
Gold Sectoral Award at the Hong Kong Awards for Environmental Excellence in 2011, Hong Kong
Sustainability Award from Heng Kong Management Assocation (HKMA) in 2017 and hundreds of
accolades in economic, environmental and social aspects. For details, please refer Lo the “Awards”
section in our company website fufifilm.com/fbhk.
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Corporate Governance
Chapter 5

Corporate Governance ) I
= e To further strengthen aur governance structure and facilitate the development of guidelines, policies

Maintaining d rﬂbust gﬂ‘v’m_ﬂn - ruct: and procedures, the Managemeant Review Committee was established in accordance with the 150
for an Bpen, fai’r and -clﬂr m .. e ’!41]'_131 Envlrnnme_nlal Management System, 150 50001 Energy Management Syfs.tern, 150 22301

= Business Continuity Management System, ISQ/IEC 27001 Information Security Management
- Systerm, 55 and FSC™ Chain of Custody (CoC), The committee reviews the overall effectiveness of
our systems regularly to suppart continuous performance improvement. Meanwhile, collaborations
and committess at operational level have been formed to ensure the implementation of varicus
management systems.

i

Management Review Committes
(SMC membars)

1 [

fa.:stalnabﬂlty Committes Information Security
(150 14001, 150 50001, 55, ¥“‘" """:';:E;;‘;‘i?‘ Working Committee
FSC™ CoC) il (ISO/IEC 27001)

: Daputy Information
Energy Manager Reprasen Security Officer

Management =+
Department Represantative

Team

Guided by the Fujifilm Group's corporate philosophy and vision, we strive to foster an open, fair and clear

corporate culture and drive sustainable growth with integrity supported by good corporate governance.

A The governance structure of FUNFILM Business innovation Hong Keng
Governance and Organisation

The management team s responsible for shaping FUNFILM Business Innovation Hong Kong's corporate

governance practices. As such, continuous efforts and progress have been made by the Senior Management Aiming to prevent any misconduct or major violations of the law through an open, fair and clear
Committee (SMC) which consists of the Managing Director and five department heads, comprising four corporate culture, we require all colleagues to read and understand the Fujifilm Group Charter for
males and two females from different disciplines that help maintain a diverse range of voices. The members Corporate Behaviour and Code of Conduct when they join the company and receive anti-corruption
meet monthly to discuss and review FUJIFILM Business Innovation Hong Kang's aperation and develop future and related compliance training regularly. Besides, a whistle-blowing policy and mechanism for
businass plan. reporting fraud and misconduct have been in place for years.

Climate Change Strategy and TCFD Disclosure

We aligned our disclosure practices with global trend and compliance requirements, such as the
recommendations of Task Force on Climate-related Financial Disclosures (TCFD). According to the
framework, "Governance”, "Strategy’, "Risk Management' and "Metrics and Targets" have been
applied to all business units of FUJIFILM Business Innovation Hong Kong. The following table illustrates

our approach to each of the areas.

SMET kick-started the new era of
FUMFILM Business Innovation on
1 April 2021,

16 | FUJIRLM Business Innovation Hong Kong Limited Sustainability Report 2021 | 17




Corporate Governance

Corporate Governance
—

Governance

Members of the Risk Management Committee deliberate on the risks and epportunities
presented by climate change and repart to the SMC. Their climate-related responsibilities
include:

« Developing climate-related strategy

«  Considering cimate-ralated issues when developing business strategy and risk managerment
palicies
= Approval of climate-related disclosures

The General Manager, Corporate Quality and Sustainability is responsible for oversesing
our sustainability and climate-related governance and leading the coordination of our
CSR Initiatives. Plans and communications related to climate-related issues are reported
regularly to the SMC and our regional headquarters,

Strategy

Risks and opportunities brought by climate change are identified over the short-term
{0 to 5 years), medium-term {5 to 10 years), and lang-term (10 years and beyond).

Physical Risks:

Our operations could be directly impacted by frequent short-term business disruptions
caused by severe weather or natural disasters, such as llooding and typhoon in locations
where we aperate. These events could impalr our ability to provide effective support
services Lo our customers, to control the operating costs, and to meet the revenue and
market share targets.

As our products, spare parts and consumables are supplied by overseas manufacturing
plants, our supply chain may be impacted by severe weather events and other unexpected
evants, such as COVID-19,

Transitional Risks:

Itis expected that climate related regulations and standards, either mandatory or voluntary,
addressing energy use and greenhouse gas (GHG) emissions reduction will be tightened

Crie of the most important compenents of our business strategy is to create value for our
custormers and other stakeholders by enhancing the sustainability benefits of our services
through innovation. We offer more sustainable and energy-saving digital printing and
document management solutions to improve our customers’ environmental performance
and mitigate climate change. For example, our Mext Generation Managed Print Services
optirmises the number of multifunction printers and expands the user-to-device ratio.

The more efficient and effective processes in our business operations have helped us achieve
the emissions reduction targels within our company and supply chain and consequently
reduce the electricity costs.

Cne of our long-term strategies is to create shared value for our customers and other
stakeholders through our printers and services. As such, we capture the strategic growth
opportunities through innovations that simplify, automate and optimise business processes
using cloud and Al technology.

Climate Scenario Planning:

Led by the Fujifilrm Group, this scenario analysis assesses the potential long-term business
implications of direct and Indirect transition and physical climate-relaled risks and
cpoortunities, As an active responsze to anticipated risks and opportunities, it has been
integrated into our business strategy and enterprise risk management processes to ensure
our business resilience. The analysis also covers our key locations and operations in Hong
Kong, focusing on a range of potential climate-related and long-term physical risks and
transition risks.

Since Hong Kong and Macau are more vulnerable to flooding after typhoon and heavy rain
that may disrupt our service delivery and support, the analysis assesses our asset-level risk
exposure to flooding and extreme weather, Resilience measures, such as 2 contingency
supply chain plan managed under the 150 22301 Business Continuity Management System,
are implemented.

in the short-Lerm. If we fail to comply with regulations on product energy efficiency, it will Risk Management Cur risk management framewark with long-term targets covers various climate-related
lead to an increase in operating cost. risks, supporting Fujifilm Group's SVP 2030,

We enjoy unique competitive advantages with our document management expertise, In accordance with the 150 14001 Enwironmental Management Systern, we have been
innovative technologies and service excellence. However, such advantages could be aszessing the impact of our business activities from two perspectives: "compliance with
affected by climate-related customer behavioural changes, such as printing less and going taws and regulations” and "impact on the environment”. We were the first company in Hong
paperless. The awareness of environmental protection and climate change has been on Kong to recelve the newly launched 150 14001:2015 Envirenmental Management System
the rise globally, creating a higher demand for low or zero carbon products. Consumers certification in 2015. We also obtained the latest |50 50001:2018 Energy Management
and other stakeholders also expect businesses Lo minimise their carbon footgrint and to System certification in 2019, Guided by the 150 20400 Sustainable Procurement - Guidance
help their partners reduce adverse environmental impact throughout the product lifecycle. published in 2017, we also manage our supply chain and actively integrate sustainability
If we fail to recognise this expectation, our reputation could be undermined, leading to into the procurement process, The adoption of these management systems has enabled us
deteriorated brand value and eventually loss of ssles and markel share. to manage our day-to-day climate-related risks.

Opportunities: Metricsand Targets | Committed to the Science Based Targets Initiative, the Fujifilm Group aims to reduce its

In light of the tighter regulstions and standards on energy efficiency and pollution
management, the heightened consumer awareness created an opportunity for Fujifiim
Group to launch the "Green Value Products”, a certification programme to certify its group-
wide products and services, ensuring that they meet the stringent criteria on environmental
consciousness, As a benchmark in the industry, this programme allows us to showcase our
sustainable offerings that adhere to the rigarous standards from manufacturing to end-
of-life disposal and our leadership as an Industry pioneer. It also helps us attract more
ervironmentally conscious customers and sequentially increase our revenue,

18 | FUIALM Business Innavation Haong kong Limited

carbon dioxide (COz) emissions by 45% across the entire product lifecycle by FY2030.
Besides, adhering to the RE100 initiative, the Fujiflim Group also strives to convert 10034
of its purchased electric power to renewable energy by FY2050.

According to the SWP 2030, FUNFILM Business Innovation Hong Kong has been adopting
and advocating various sustainability initiatives to address environmental issues, such
as Implementing the dally “earth hour” during lunch break, 2oning lighting devices and
adopting iESG, our self-developed ESG data management tool. In FY2020, we reduced
our COz emissions by 13.7% annually and maintained our commitment ta be a carbon
neutral operation by purchasing 715 tonnes of carbon offsets and supporting renewable
energy prajects in Southeast Asia,

Ststarability Report 2021
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Economic

Enhancing Value for Customers thruugh
Innovative Offerings

A ApecsPort CTOT0 A3
calour multifunction printer

A ApeosPort 5570 A3
manachrome multifunction

A ApeosPort C2560 A3
calaur muttifuriction printer

printer

Pursuing the mission of "Driving Business Innovation”, FUJIFILM Business Innovation Hong Kong is committed to
continuously innovate and extend new frantiers that help businesses grow.

Empowering Organisations through Innovation - ! = (= —

Offering the Freedom to Drive Business Growth A ApeosPort 3560 A3

monachroma multifunction

A ApeosPort-Vil 5021 A4
rmonachrome multifunction

A ApeocPert-VI C4421 A4

colour multifunction printer
At FUNFILM Business Innovation Hong Kong, we aim to accelerate business growth by equipping our customers

printer printer
with the freedom to work smarter and maore secure, anytime and anywhere, Therefore, we launched six innovative
products, namely the ApeosPort CTO70 / 5570 / C2560 / 3560 series and ApeosPort-VIl 5021 / C4421 series, in
June 2020, Building an Efficient Printing Environment for Small and Medium-sized Enterprises

The new products offer 360° data security to combat significant threats during the infarmaticn management In December 2020, we launched DocuPrint M3852, a monochrome printer that offers compact and practical

lifecyele, covering document creation, access rights for document sharing both internally and externally, and
potential backup plans for all scanned documents to ensure business continuity, With the real-time predictive device
rmanagement, potential faults can be anticipated and avoided, thus improving the overall printer effectivensss and
reducing unexpected downtime. The redesigned User Interface (U1} encompasses advanced features, including
an easy-lo-use address book and cne-touch applications. Users can also customise the workflow with familiar
gestures of tapping, swiping and selecting, as well as other features. Supporting the concept of borderless
workspaces, users can use the smartphone as a portable Ul panel and set the job parameters remotely. They can
start the job just by holding the smarlphone near the Near Field Communication touch area, significantly reducing
the wait time.

20 | FUJIFLM Business innovation Hong Kong Limited

office printing solution ideal for small and medium-sized enterprises (SMEz). Designed as an all-in-one printer for
printing, copying, faxing and scanning, the printer is capable of printing 50 pages per minute. Users can control
access rights and usage of the machine with the Secure Print feature or manage costs by setting page limits.

— | -] DocuPrint M3852 mono A4 multifunction printer

Sustairability Report 2021
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Enhancing Printing Business Productivity with Cutting-edge Technology

In Movemnber 2020, we launched two new production printer models: Versant® 31000 Press and Versant®
180§ Press at the "Unveilling the New Building Blocks of Opportunity” event.

The newly developed Air Suction Feeder as an add-on feature helps ensure stable paper feeding. Air is
blown inside the tray through the side blower to separate the stacked papersheets, which are then secured
with the suction of the shuttle head using our exclusive technology. Any excessive sheets are separated
using an air knife so thal the paper tan be transported sheet by sheat. The feeder can accommodate thick
paper up to 400 g/m? and long paper up to 330 x 1200 mm (simplex), meaning that challenging paper
types can now be processed in a seamless way,

Exnanding its long paper printing capabilities, Versant® 31007 Press can print long paper at a speed of
23 pages per minute, improved by 2.5 times compared to its predecessor, As for A4 paper printing, the
printer can print 100 pages per minute with 2400 dots per inch {dpi) fine resolution. With its Full Width
Mrray function, the image quality correction process before printing is automated for colour calibration
and front and back registration adjustment.

As for Versant™ 1801 Press, it can print 19 pages of long paper per minute, doubling Lthe speed as compared to its
predecessor. For A4 paper printing, the printer can print 80 pages per minute with 2400 dpl fine resolution and
autormaticimage quality correction using tha Simple Image Quality Adjustment technology,

With these two new products, users can produce a wider variety of high-guality printed materials,
strengthen their on-demand printing capability via automated process checking and correction and beost
the productivity of their printing operation.

A M Yasuyoki Masumoto (middie), Managing Director of FLUIFILM Business Innovation Hong Kong and his
management team attended the praduct launch event,

FUUIFILM Busmess innovation Hong Kong Limited

Economic

A With the new feeder, Versant® newly launched products gk Visitors were impressed with the outstanding printing
can handle a wide range of paper types, including thick quality of Versant® newly launched products.
and long paper, enable stabie transportation of paper
and improve proguctivity.

—

iLE

LERN L] -

‘ Versamt® 180 Press

Facilitating Remote Working with Enhanced Document Collaberation

In April 2020, Cryptobox, 2 one-stop document management, sharing, backup and encryption solution, was
launched to help customers achieve electronic docurments management in a remote work environment. Equipped
with the enhanced protection offered by automatic multiple backups, Cryptobox ensures file security and
prevents business disruptions. Documents can be uploaded with & simple click via computers, mobile phones
or our multifunction printers. The innovative Smart button enables automatic document storage and naming in
defined locations. It also generates auto notifications for uploading and editing of documents. With this solution,
customers can create a simple and user-friendly document collaboration platform in one week's time, accessing
and monitoring shared files anytime and anywhere.

Sustainability Report 2021 23
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A Cryptobox: One-stop Document Collaboration Platfarm

Award Recognition - IT PRO Corporate Choice 2020 '

As the pandemic has transformed the work styles across the world,
we launched a series of business innovation solutions supporting the
work-from-home mode, business continuity planning and cost saving
successfully in Hong Kong and hence recejved the honour of IT PRO
Corporate Choice 2020,

An example of these sclutions is the Business Innovation Cloud that

consists of print-related solution (Electronic Document Managemeant ‘ The Business Innovation

Solutions), Al document classification and capturing solution (Capture Soluticn was awarded with
and Flow Service), warkflow autemation solution {Robotic Process IT PRO Corperate Choice
2020.

Automation, Business Process Management and e-Signature), as well
g5 document repository solution (Enterprise Content Management
and Document Management Box), These Innovative solutions enable
effective and flexible remote communication and collaboration, allowing
employvees to adjust their working hours or locations as needed.

Addressing Challenges through Customer Engagement Events

Offering Business Insights through Informative Webinars

Since COVID-15 has significantly limited our physical interactions with customers, we have hosted a series of
webinars to share the latest business insights into digital transformation.

+ Restructuring + New Business Model Featuring Mobile, Digital Work Platform Online
Seminar (August 2020)
To show SMEs= how they could utilise quick, essy and economical methods to autormatically digitalise
documents and create a cloud-based file access platform that would help them turn the pandemic crisis
into business opportunities.

FUUIFILM Busmess innovation Hong Kong Limited

- "Future of Digital Customer Cemmunication” Webinar (October 2020)

We discussed the Importance of customer centricity with regard to digital platforms, and how
prganisations were bridging physical experiences and digital platforms with a unified approach to
customer communications. \We also shared some best practices In outbound digital communications,

- "Driving ‘What's Next’ in Your Workplace" Webinar (October 2020)

Together with speakers from Tech Research Asia, we explored what organisations could do to
optimise workplace technologies that would flourish in the new flexible and digital work enviranment,
50 as to achieve greater automation and workflow efficiency and to drive returns with opportunities
presented by emerging lechnologies.

+ "Boost Your Business Endpoint Efficiency & Security for 2021" Webinar (November 2020)

During the webinar, we Introduced file management solutions suitable for the participants, such as
scanning, data recognition and encrypted filing. Insights were shared with participants to plan their budget
and equipment needs for 2021, enabling employees to "work fram anywhere” in an efficient and secure way,

Helping Sustainability Shine at Enterprises

Sustainability efforts should go beyond reporting and
community philanthropic centributions, so businesses
should streamline their reporting processes and enhance
their internal sustainability communications. Chow Tai
Fook Jewellery Group, the world leading jewsllery group
founded 90 years ago, engaged our projeclt team to
formulate & long-term sustainability strategy, including
3 set of goals to be achieved in 10 years. As such, we
offered the self-developed IESG 2.0 management toal
to help the client strengthen its data governance and
key performance management In accordance with the
SEHK ESG Reporting Guide, Working closely together,
the project team developed & sustainability strategy that
reflects the vision, mission and core values of Chow Tai
Fook and the UN SDGEs. To achieve these goals, four priority
areas were [dentified, including: 1) responsible sourcing,
2) craftsmanship, innovation and technology, 3) rescurce

efficiency and carbon reduction and 4) people focused.
Besides, insights from stakeholder engagement initiatives,
materfality assessment and data performance were also
included in its Sustainability Report 201%.

Using our IESG solution, Chaw Tal Fook's sustalnability
committee visualised data trends and analysis te help
them make informed decisions and understand their
progress. The expertise of the project team has also given
the company a strong push towards its sustainability goals.

——
- -

Economic

‘ Asa world leading jewellery group, Chow Tai Fook faces
different challenges in pursuing sustainable aperations,

‘ IESG was adopted to strengthen ESG data governance

and key performance management throughout Chow Tai

Fook's 10-year journey.
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Optimising Business Innovation through Strategic Partnerships

Unlocking Document Management's Potential with Cloud-based Al Platform

We strive to help SMEs to improve their business performance with our affordable, smart Al capturing solutions.
Therefore, we announced a unigue strategic partnership with Microsoft Hong Kong in June 2020 to present the
Capture and Flow Service, a cloud-based capturing platform for business docurments.

Siety years of document management experience means that we know exactly how to support our customers
in their daily operations. Bringing together document management, powerful Al and precise Optical Character
Recognition (OCR) supported by Microsoft's Azure cloud infrastructure, Capture and Flow Service leverages
machine learning to turbo-charge platform, eliminating human errars while facilitating the generation of business
insights. Our partnership with Micrasoft Hong Hang has lowered the threshold for users to access advanced Al
processing capabilities and enjoy the power of premier software as a service (Saas) platform Microsoft Azure.

The pay-as-you-go cherging model also allows users to save more, enjoying cost-effective premium services
comparable to thase of million-dollar projects,

o Mz Serena Cheung, Director for One Commercial
Partrer and Small, Medium & Corporate Customers
of Micrasoft Hong Kang and Me Alan Chan, Marketing
Directar of FUHFILM Business Innovation Hong Kong
sigred to confirm the start of the partnership.

Growing the SME Market with Combined Expertise

In February 2021, we announced a strategic partnership with HKBN Enterprise Solutions in Hong Kong, showing
our commitment to leverage the power of combined expertise to assist SMEs in addressing complex challenges
and capturing growth opportunities in the digital era. Combining our professional office printing eguipment
with HKEN's technical support expertize, this partnership offers one-stop orinting solutions covering document
management, printing systems and technical support, With our cost-effective office essentials and automation
support and HKBMN's full-service solutions that help streamline and digitise operations under the new normal,
SMEs will be able to emerge from COVID-19 with more competitive edges and new opportunities.

=8 We joined hands with HKBMN Enterprise Solutions
for a strategic win-win-win partnership with the

|mcal SME cammunity

FUUIFILM Busmess innovation Hong Kong Limited

Creating Values Built upon Customer Satisfaction

Customer satisfaction has always been the foundation of our operations, To ensure our products,
solutions and services meel the ever-evolving needs of our customers, we have been adhering
to our unigue "3R+V" Custormer First Strategy. Specifically, we expect our people to maintain
a high level of "Reliability” and "Responsiveness” and work proactively to bulld "Relationships"
and create "Value" for customers. From pre-sales consultation to project implementation, the
whole business execution process guided by our Service Pledge is focused on helping customers
accelerate their business growth and achieving excellent satisfaction level,

With our Service Pledge in mind, we saw the following achievements in FY2020:
© Service recovery in & hours* reached an average level of 99.95%

+ Awvallabllity of 7x24 i-Support Service reached 95.9%

+ Exclusive Total Satisfaction Guarantee™™ pledge achieved 100%

Our dedication to and focus on Total Quality Management have earned us various awards,
including the two most prestigious titles in Hong Kang: HEMA Quality Award erganised by the
Hong Kong Management Association in 1991 and Hong Kong Productivity and Quality Grand
Awards 2009" arganised by the Trade and Industry Department. We are pleased Lo see that
our commitment to quality management does not only turn our company into a productive
and efficient organisation, but also ensures that we provide Lop-tier solutions and services o
our customers,

Remarks:

-

Customer offices along Mass Transit Railway (MTR] city routes

** Dffer full confidence to our customiers with our products

&

Since the company nams changed on 1 Aprll 2021, some recognitions and awards remain to be presented under
the mame of Fuji Xerox (Hong Kong) Limited.

Economic

Sustainability Report 2021 | 27



Environmental

Chapter 7

Environmental

Besides, we were pleased to be invited to speak at another online seminar "Apply for Hong Kong Green

Contributing to a Sustainable Sucmtythmugh
Innovation and Business Engagernent

Organisation, Showcase Environmental Performance” organised by HKQAM on 19 Movember 2020, where we
shared our carban neutral operations and experience of obtaining the various certificates under the Hong
Kong Green Organisation Certification. These recognitions underline our commitment to upholding the highest

FUJNIFILW Business Innovation Hong Kong is committed to promoting the development of the society and local
communities by creating new value for our stakeholders through our innovative products, solutions and services
and minimising the impact of our business activities on the environment with various sustainability initiatives,

Sharing Inspiration through Collaborating with Stakeholders

As an avid supporter of ESG development in Hong Kong, we work closaly with industry professionals to promate ESG
managerment while sharing our infovative initlatives with customers and other stakeholders via informative webinars.

Al the anline seminar "Climate Change Impacts & Decarbonising the Waorkspace" organised by CLP Smart Energy
Connect on 14 October 2020, we were invited to share our carbon srmissions reduction initiatives, which cover
promaoting circular economy and enhancing resource utilisation. We also elaborated our digital transformation
strategies for energy efficiency and carbon managemenl supported by smart office solutions. During the fruitful
panel discussion, participants wers insplred by the speakers’ insights into workspace decarbonisation,

<] Ms, Katherine Lau, General Manager of Corporate
Quality & Sustainability from FUIIFILM Business
Innovation Hong fong and Mr. Alan Hung, Head of
Strategy, Smart Energy Connect fram CLP Innovation
Enterprises Limited, had a fruitful discussion during
the webinar.

28 | FUFLM Business Innovation Hong Kong Limited

standards in every process, product, solution and service,

<] Ms. Katherine Lau, General Manager of Corporate
Quality & Sustainability from FUUIFILM Business
Innovation Hong Kong and Mr. KT Ting, Director of
Strategic Services Development from Hong Kong
Quality Assurance Agency

In F¥ 2020, FUJIFILM Business Innavation Hong Kong continued to support the academia and students. For the
second year, we served as the corporate advisor of final-year projects of the Environmental Management and
Technology programme of The Hong Kong University of Science and Technaology (HKUST). This collaboration
allowed students tostrengthen thelr academic knowledge and gain valuable hands-on experience In corporate
sustainability. Our representative, who acted as the company coordinatar, met the capstone project group
maonthly to keep track of their progress. AL the final stage, the studentls presented their findings on the ESG
infarmation of Hong Kong listed companies as well as the opportunities to improve our locally developed ESG
smart data management tool, iIESG. The inspiring ideas proposed by the group provided a solid foundation for
module development of IESG.

‘ HKUST capstone project team memibers, professars and aur representatives

Sustairability Report 2021
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The Way to SVP 2030

Adhering to Fujifilm Group's SVP 2030, FUJIFILM Business Innovation Hong Kong has been actively seeking
ways to improve our environmental performance through benchmarking against sustainability pioneers
and international standards.

In addition to the management systems mentioned in "Corporate Governance” section, we enhance
energy efficiency and reduce carbon emissions in our business operations through varfous Initiatives.
Energy review is conducted annually with the aid of energy tracking solution to evaluate energy data
and identify areas for energy efficiency enhancement. Besides, with our print management solution
ApeosWare My Document Portal (AMDP) PRO, we have successiully lowered the paper usage as well as
our carbon emissions.

—| Upgrade server systems [ 1~ Zone lighting devices

M A i . . Implement "earth heur” during lunch
L3 Use real-time energy tracking system =7 break every day

~_ Adoptenergy efficient lighting devices

. "] Conduct* ter-off” check
and electrical appliances in offices {7 ) OneHe: SampEEn oI e

We become a carbon neutral operation in FY2014 by investing in carbon offset projects that would
promote renewable energy, Under the Visible Green Initiatives, we purchase no less than 80 kg of carbon
offsets for every compliment recelved. In FY2020, we were delighted to receive 3,290 compliments from
customers and therefore purchased 715 tons of carbon credit to offset our footprint. These compliments
nat only motivated us to achieve service excellence, but also helped protect the enviranment.

FUJIFILM

Walue Fredm o ation.

B 15 Roas

VISfblE Green Initiatives

A OurVisible Green |nitiatives in FY2020

FLUIFILM Busmess innovation Hong Kong Limited

To build a sustainable society, FUNIFILM Hoeldings Corporation launched the "Green Value

Products" certification programme in compliance with 150 14021 Enviranmental Labels

and Declarations in July 2018 to certify its products and services that meet specific

criteria for environmental consclousness, The environmental value of each product is =
evaluated through an environmentally conscious design assessment. Based on the total FUNIFILM group
score, the selected products are further reviewed and appraved by the Group Certification Crreen Value Prsdicts
Council and finzlly certified as Fujifilm Group "Green Value Products”. FUJIFILM Business

Innovation's praducts, such as the |atest Apeos CB180 / C7580 / C6580 and ApeosPart

Print C5570, were certifled as enviranmentally conscious products that can effectively

reduce the environmental impact.

We will continue to tackle the environmental challenges in our business processes along the value chain and to fully
leverage our strong business mode| to create value for our customers and other stakeholders. We endeavour to
reduce CO:z emissions across the entire lifecycle of products as well as the society by encouraging wider use of our low
emissions products, solutions and services.
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j_ Impact on Business Processes along the Value Chain

Managing Green Supply Chains

FUJIFILM Business Innovation Hong Kong attaches great importance to sustalnabllity in our procurement process and
supplier engagement. We actively engage suppliers who share our sustainable procurement concept and encourage
them to actively minimise their environmental impact. We also have slringent measures to manage the environmental
performance throughout the product lifecycle, covering the initial procurement, manufacturing process, customer
usage and end-of-life disposal,

Contributing to “Zero" Environmental Impact

Waste Electrical and Electronic Equipment (WEEE) is one of the major environmental challenges worldwide, Committed
to achieving the goal of "Zerc Landfill", FUJIFILM Business Innovation Hong Kong introduced the end-of-life resource
recovery programme well before the implementation of the Producer Responsibility Scherme on Waste Electrical and
Electronic Equipment in August 2018. In addition to proactively collecting used multifunction printers and consumables
and under stricter recycling regulations worldwide, we have partnered with a local recycler instead of sending lo the
regional eco-manufacturing in Thailand since December 2018 to recycle used materials and reduce carbon emissions
from the transboundary movermnent of WEEE,
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Social

Building up Corporate Strengths with
Diverse Work Styles

|
The sustainable growth of FUJIFILM Business Innovation Hong Kong relies on its devoted workforce
committed to value creation and social contribution.

Employee Engagement

We were delighted to obtain the Good Emplayer Charter 2020 and [ —_—
Family-friendly Good Employer 2020 certificates issued by the . _

Warkplace Consultation Promotion Division of Labour Department '
for the second consecullve years. These certificates recognised ;

our commitment Lo good human resources management practices
and a family-Triendly culture in a harmonlous workplace,

EFEENS N REBEE

|
| - EER e e

*** o Besides, we were honoured to receive the Philanthropy Prize of InnoESG Prize 2020

= ':::I"q presented by UNESCO Hong Kong Association Global Peace Centre, Lions Club of Hong
Sl ”- = Kong IFC, Rotary Action Group for Peace and SocietyMNext Foundation in recognition of our
000 contribution towards a more sustainable saciety,

The physical and mental well-being of our employees is one of our top u # m ﬁ E !

priorities. In FY2020, we signed the Menlal Health ‘Waorkplace Charter

jointly initiated by the Department of Health, the Labour Department and &% | i ﬂm m -
the Occupational Safety and Health Council as part of the government's S ———
lang-term promotion and public education effort to create a mental health-

friendly society. Meanwhile, we received the Mental Health Friendly Supreme

Organisation certificate for promoting mental well-being at the workplace

and creating a friendly work enviranment for staff with mental distress,
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To further heighten our employees' awareness of mental health and to promote a positive attitude to life,
we conducted virtual wellness talks and stress management workshops during the year, highlighting the
importance of stress management and sharing tips and exercises that help reduce stress and anxiety.

In view of the COVID-15 pandemic, ensuring the health and safety of our employees became one of our prime
responsibilities. We adopted the work-from-heme arrangement for employees during the surge of confirmed
cases in Hong Kong. When the office reopened, we also implemented flexible office hours and |lunch time to
minimise the risks. Besides, we maintained other hygiene measures, such as temperalure monitaring at the
building entrance, regular and frequent office cleaning and alcohol hand rub providing in the entrances and all
meeting rooms.

Inthe firskquarter of FY2020, we conducted four Do It Yourself (DY) Fabric Mask Workshops, where participants
learnt to make persanally designed fabric masks for themselves and their family members and gained a better
idea of personal hygiene and occupational health.

M Farticipants were happy with their hand-made fabric masks.

Though we faced varlous business and public health challenges in FY2020, we always kept the importance
of maintaining a positive work environment for our employees in mind, In additional to our regular festival
gifts, such as rice dumplings at Dragon Boat Festival and mooncakes at Mid-Autumn Festival, we gave out the
two-in-one cushion biankets to all employees to express our appreciation for their effarts and contribution.
Besides, we offered a wide range of employee discount programmes throughout the year, cavering cosmetics,
food and beverage, photography and anti-pandemic products.

In order to minimise the risk of infection, most of our employee engagement programmes were conducted
orling, such as the one-week onling Chingse New Year Bazaar that took place in January 2021 and offered a
broad selection of seasonal snacks and festive food items at discounted prices.

Sustainability Report 2021
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Learning & Development

The New Normal for Learning

The pandemic has presented challenges as well as opportunities. Over the past year, we implemented flexible
work arrangements, such as work-from-home and special shift rosters, which made our conventional training
rmodel Infeasible. However, our Learning & Development (LAD) team aclively explored alternative training
tools to ensure balanced tralning opportunities for our employees. The LE&D team collaborated closely with
the Group's regional headyguarters to experiment with different training toals. Thanks for thie regional support,
we established an on-demand learning mode by putting self-developed e-learning materials on the Learning
Management Systermn and introducing online assessment to ensure lzarning effectiveness, The assessment
results wers then used Lo analyse Lhe overall learning outcome and plan the future training.

‘ The IET Chef Warkshop equipped the participants with the knowledge and skills of flying a drone.

Keeping the Passion for Learning Alive

Sodal distancing should never keep people away from learning. To fosler an actlve learning atmosphere, we
introduced the "LED Monthly Calendar” on company intranet and have been sharing the hottest topics and
useful learning materials through pop-up windows.

Apart from the targeted training activities, we offered on-demand support for required skillsets to facilitate our
digital transformation. Far example, we promoted and provided training in data management and presentation
tools, such as business intelligence dashboard, The LAD team supported the initial development of functional
dashboards before passing them on to functional teams with necessary knowledge and skills,
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1 Pop-up Promotion of the "LED Monthly Calendar”

FLUIFILM Busmess innovation Hong Kong Limited

From Trainee to Professional

In 2019, we recruited ning young talents to join our "Business Analyst Trainee Programme”. Threughout the one-yaar
Lraines period, they created great value for the business and developed their skills and competencies through a wide
range of career exposure and comprehensive learning experiences, including the participation in three group projects
and the acquisition of 37 professional ICT credentials,

Furthermare, they worked on varlous mission critical projects that gave them the opportunity to realise their potential
and suppart business improvement with their innovative spirit. At the graduation ceremony, our top management
were impressed by their presentation on business project achievemnents and personal growth. We will continue to
suppaort their career and competency development, grooming them to become professional leaders.

‘ Business Analyst Trainees obtained T certification.

A Pressinterview by Ming Pao Jump that shared ouwr plan to
strengthen communications with customers and among
teams, 25 well as our recruitment and training efforts
during the pandemic.

Community Engagement

Asa wholly owned subsidiary of FLUIFILM Holdings Corporation,
we have been working towards the SVP 2030 by alleviating our

emvironmental impact and supporting social infrastructure that —

benefits people's lives. We were delighted to be recognised by m e —
the Federation of Hong Kong Industries under its “Industry Cares - ﬂ
p—

received the 3+ Year Award - Enterprise Group in 2020, which [ =

affirmed our effortin fulfilling our CSR.

A STV N L el

gwr

Recognition Scheme" for the fourth consecutive year, We also

In October 2020, we supported the "Caritas-Hong Kong Raffle ' &3 tx bwan i
Ticket Sale” again, raising funds for the arganisation’s community 2021 S| T b
services, Including education, medical and social work services. Raliy DMy Wikhes 3021

In January 2021, we supported the "Lucky Monesy Wishes
2021" programme arganised by Children's Heart Foundation
by engaging in the design of promotional materials and printing
of red packets, In additicn, donation boxes were installed In our
offices to encourage our colleagues to donate red packets to
children suffering from congenital heart diseases.
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CSR Indicators

Despite the fact that mamy social contribution activities organised by NGOs were delayed andfor cancelled
due to the pandemic, we continued to host our yearly Volunteer Metwark Gathering In May and June 2020 and
took adequate preventive measures to protect the participants. Over 50 volunteers participated in the small-
group workshops and knitted eco cup bags to be given out as gifts during visits. We hoped that through this
furrand meaningful activity, our employees would adopt 8 greener lifestyle and bring their own bags.

A Volunteers enjoyed the Eco Cup Bags Workshop and created their own cup bags.

As a non-listed private crganisation, FUJIFILM Business Innovation Hong Kong endeavours to publish as much
Besides, we highly value natural environment conservation in our sustainability journey. information as we can to enhance the transparency of cur "Triple Bottom Line" performance. Some of the data
below was reorganised and regrouped for easy understanding,

In April 2020, we supported the "Wallk for Living

’ Water 2020" organised by Amity Foundation, Hang Environmental
E m i 5 EJ Kong. -Prumntmg the UN Wnrld Waler Da_}r_, U‘je — Py S— s FYants FYonsn
“hm“ walk aimed Lo help water-deprived eommunities in g Nitrogen Oxidas (NOX) Emissions (k) ™ 3 : T
2020.8. 10 - 0. 24 Snutheast. Asia and raise public au-.farenea‘s of water 2 Sulghur Gilaes {Sﬂx‘.i Emissions ,:kg':l-l.i ) i 0.4
REDBE SABHL ::n:mser.'u'atmn. Dfue to the pandemic, the walk took 2 Particulate Matter (PM) Emissions (kg)™ i i 14
s place in an individual virtual walk challenge format § | Gasoling Consimptian by Vahicle (Litras)™ 32,819 36,617 26,520
.ﬂ tid ! I w whera DETHE-IP-EI‘IT.S could _i-Dh"I the walk at a safe place 5 Energy Consumption Equivalent ta Gasaline Consumption (G_“'E‘-‘ 1,084 1,176 B89
e of their cholce. Together with nearly 30 volunteers, we & Elactricity Consumption (KiWh) " 1,034,395 1,061,855 928,299
A Promotion Banner for "Walk for Living Water 2020"  took mare than 970,000 steps. 7 Energy Consumption Equivalent ta Electricity Consumption (GJ)™** 3,724 3,823 3,342
B A3 Paper cn.{sumpttnn (Shests/Na. of Staff)® 118 96 98
9 A4 Paper Consumption (Sheats/No. of Staff) ™ 1,362 1,275 1,064
Due to the public health and safety concerns in this challenging environment, outdoor volunteer activities 10 Rieeycled PaperfEnviranmental Paper Consumetian (ShaetsNo. of Staff)™ 1,492 1,388 1,173
were not leasible. However, over 120 of our volunteers managed to serve for over 380 hours in FY2020. We 1% | Total Water Discharges (Tonnes) ” 2 2 2
highly appreciated their passionate support and kindness. Mowving forward, we will continue 1o seize every 12 | Direct CO2 Emissions (Tonnes COz-e) 178 41 B3E
opportunity to take care of our community and environment for a better and sustainable future, 13 | Indirect CO2 Emissicns (Tonnes COz-¢)™ 724.1 743.3 £40.8
14 Other Indirect COz Emissions (Tonnes CO2.2) & " 1.1 1.0 1.0
15  Total €Oz Emissions (Tonnes COz-) -~ 0 0 8015 8274 714.3
16 Paper Recycled (Tonnes) 29,57 29.73 26.91
17 Aluminium Recycled (Tannas) 0.06 0.04 0.05
18 Plastic Recycled {Tonnes) " 0.27 n.22 0.08
19 Waste to Landfill or Incinaration {Tnnnas}“" 45.37 4501 44.78
20 Total Number of Spilis o 0 0
21 Total Volume of Spills {m) 0 a )
22 Chemlical Waste Prndl.;ced {Tannes)‘“ 0.04 0.06 0.04
23 Wasta Electrical and Elsctronic Equipment (WEEE) Recyelad (Tonnes) | 1,007 1,057 1,340
24 Environmental Convictions Per 100,000 Man-hours o 0 a
25 Major Mon-conformance in Integrated Management System Audits o 0 ]
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CSR Indicators

Social

Itam Data Summary
1 Number of Staff **
2 Male : Female
3 Local : Non-local ™
4 Full Tirme : Part Time
5 Manager (Male : Fernala)
B KNan-Manager (Male : Female)
?. Hnng.i{png : m.mn R
B AgeBelow30"
9 Age3o-s0
10 Age Abave 507
11 Vaoluntary Staff Turnover
12 Staff Turnover Rate - Female '
18] | Staft usnowiar Rt = ool
14 Staff Turnover Rate - Age Below 30
15 Staff Turnover Rate - Ape 30-50""
16 Staff Turnover Rate - Age Above 507
17  Staff Turnover Rate - Hong Kong
18 Staff Turrover Rate - Macau™"
19 ﬁﬂbﬁnﬂm;'ﬁatﬂﬂfbar Parental Leave
20 Staff Injuries
21 staff Fatalities Resulted from Work-related Injury
22 Accident Rate Per 1,000 Workers ™
23 LostDays Due to Work Injury™
24 Total Training Hours it
35  Employee Trained - Male : Famale (%) **
26 Employee Trained - Manager : Non-Manager {%}'1'_15
27  Average Training Hours ~ Femala (per amployes) "
28 Average Training Hours - Male {per empluyﬂee}u' ir
29  Average Training Hours - Manager (per employee) ™"
3!? Average Training Hau_r_s = Nqn-Mnn_ager (per emplaren}q' =
31 StaffTralning Cost Year-On-Year Growth™®
32 Convicted Cazos of Coarruption
33 Anti-corruption Learning Participation Rate™
34  Codeof Conduct Learning Participation Rate ™"
35 Vaolunteering Hours =
i6 Mumber of Valu ntear
a7 Monetary Vaiue of Significant Fines and Total Number of Non-Monatary
sanctions for Nan-Compliance with Laws and Regulations (HKS)
I8 Human Rights Review
33 Number of Grievances Related to Human Rights
Economic
Itam Data Summary
1 Rewvenue/Selling General & Administrative Expense _
2 Human Resources Productivity (Revenue/Total HR cost)
3 Enviranmental Expenditure Year-On-Year anunh'il
FUUIFILM Busmess innovation Hong Kong Limited

FY2018
1,031
666 : 365
1,023:8
91:34
575:331

10

970

29,739

100%:

2,918
807

100%:

FY2018
4.73
3.88
250

FY2019
1,015
659 : 356
1,010:5
93:36
566 : 320

4.93

25,334

FY2019
3.84
357
1596

FY2020
931
597 : 334
92516
913 ;18
B83:33
514301
855 : 76
132
577
222
15.0%
21.6%
19.6%
35.4%
16.3%
21,50
19.8%
24.7%
100%

7
o
7.52
88
20,680
64.2:358
11.4: 886
16.74
20.28
27.35
17.93
5.96%
0
100%
100%
3815
120

o

100%

FY2020
4.13
4.14

-m!-:ﬁ

CSR Indicators

Remarks:
*1 Mew indicator adopted from FY2020 onwards.
*2 The calcidation was bazed on "How b Prepare an ESG Report - Appendix 2- Heporting Guidance on Environmental KPis" issued by SEHE,

*3  Perthe repartverifier's advicein August 2015, wa have included the consumption data of Managing Director's private car into the calculation
fram F¥ 2015 anwards.

*4 The conversion ratio refars te the GRI Sustainability Reporting Guidelines Version 3.0,

*L  Per the report verifier's advice in Aupuest 20009, we have included the consumption data of Macau office in the caloulation from FY2019
onwards.

*& Paper consumplion was recorded within the scope of our document management system rather than internal orders. For item 10, the
Recycled PaperEnvironmental Paper Consumption incluged A3, A4 and AS paper.

*7  Waterconsumption of our head office was exduded asit was included in the calculationof the budlding management fee. Water consumption
of twe of our Hong Kong offices included the volume consumed in the third and fourth quarters of FY 2019 due to suspended meter reading
semvice Lnder COVID-19 pandemic

*& Per the report venfiar's advice in Aupgust 2018, we included the amount of paper recycled in the data of Other Indirect COz Emissians.
Hence, the calculation included the total of {1} CO» emissions fram disposal of paper waste (.2, amount of paper consumed mirus amourt:
of paper recycled) and {2} COz emissions-from total water discharges {i.e. C0z emissions from electricity used for fresh water processing by
Water Supplies Department plus C02 emissions from electricity used tar sewage processing by Drainage Services Department).

*8  We have indluded Other Indirect {Scopa 3) 00z Emissions in the calculation from FY2Z020 anwards. Hence, the tatal 00z emissions included
Direct {Scope 1), Indirect [Scope 2 and Other Indirect (Scope 3) C02 Emissions but excluded COz emizsions from logistics management
actvities carried out by on-site contractors, refrigeration, ar-conditioning and fire extinguizhers. CO3 is the main greenhouse gas (GHE)
produced by FUNFILM Business Innovation Hong Kong. The calculation was based an the “Guidelines to Account for and Report on
Greenthouze Gas Emissions and Removals for Buildings {Commercial, Residential or Institutional Purposes) in Hong ¥ong (2010 Edition)”
publisned by the Environmental Protection Department and the Electrical and Mechanical Services Department.

*10 Macau office data has been included from Mavemnbar 2013 onwards. The data was recosded directly by our colleagues or provided by the
property management company snd/or recycler,

*11 Chemical waste excluded amount generated by actvities of off-site contractors.

*12 Included all permanent and contract stat.

*13 “Local" employees refer to those whose smpioyment terms and conditions meet the laboor reguirements of the Hong Kong Special
Administrative Region (HESAR) and Macao Special Admimistrative Region.

*14 The calculation of scodent rate per 1,000 warkers was referenced to the definition of the Labour Department of HKSAR

*15 The decrease in training houwrs was caused by the suspension ot new recruitment of customer enginesrs and fewer newly hired salesparsons
in FYZ020.

*16 The calculation was based on the total number of empioyee tramed.

*17 The calculation was based on the tetal number of employee in the spetified category trained

*18 The increase in staff training costin FY 2020 was caused by the extension of training services to the Services Department.

*18 The calculation included active staff onby:

*20 Al new staff members joining FUIFILM Business Innovation Hong Kong are required to complete the “Code of Canduct” training within
three months of commencement of employment. For existing staff, regular reviews and/for training will be carried out according to the
annual review of scope and content.

*21 The decrease in valunteering hours and number of volunteer in FY2020 was due to the COVID-19 pandemic throughawt the year which led
ta the delay, cancellation ar reduction in scale of sodial contribution activities

*2Z The data included end-of-life management costs only.
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Chapter 10

GRI Content Index

This report has been prepared in accordance with the GRI standards: core option. The GRI disclosures are presented
below with either linkage to the reported section(s) or direct answer.

General Disclosures

GRI102: General Disclosures 2016

Organizational Profile

102-1  Name of the organisation Company Profile 13

Activitles, brands, products and | Sompany Profile;

102-2 i There are no brands, products and 13-15
services thal are banned in any markets.
102-3  Location of headguarters Company Profile 13
‘ Reporting Scope and Approach
102:4  Location of operations RRpGIAR Setni ahd Parbd B8
b Corporate Governance
102-5  Ownership and legal form - Governance and Organisation 16=-17
102-6  Markeis served Company Profile 13 =15
Reporting Scope and Apgroach
102-7  Scale of the grganization - Reporting Scope and Periad; &
' Campany Profile 1315
C5R Indicators
= Social;

Our business activities are malnly parfarmad

by our employees with limited assistance from

extornal vendaors (e.g. solutions development, KP1B1,1 38
logistics arrangamant, survay);

There are no significant variations in the

numbers reported in Disclosures 102-8-a,

102-8-b and 102-B-c.

Based on our Preferred Yandar List (as of
February 2020), the parcentage of local
supplier accounted for over 80%, while KPI B5:1
the athers were from countries/regions
like Mainfand China, Macau, Singapore 1
102-8  Supply chain and Europe. {E" 3
Environmental
= Managing Green Supply Chain;
All our suppligrs {including multifunction KPI B5.2
printars, printers, paper, solutions, etc.)
are engaged.
On 1 Aprif 2021, we officially changed our
company name from Fuji Xerox (Hong Keng)
Limited tc FUJIFILM Businass inndvatian
Hang Kong Limitad.
Significant changes to the Document Technology Centre, ons of the:
organisation and Its supply chain offices, and a floor of the warzshousza were /A
closad in FY2020.
Thera were no significant changes in tha
share capital structure, ownership or
organieation’s supply chain during the
reporting period.

[nformation an employess and

102-8  thar workers

102-10

Pracautionary principle or Corporate Governance

102411 | ooreach = Climate Change Strategy and TCFD Disclosure

17-19

40 | FUJIFLM Business innovation Hong Kong Limited

102-12 External Inltiatives

102-13 Membarship of associations

Strategy

Mo such [nitiatives are subscribed of endorsad

by FUMFILM Business Innovatien Heng Kong.

- Business Emviranment Councll

- Grasn Council '

= Hong Kong General Chamber of Commerce

= Hong Kong Management Assocation

= lapanese Chamber of Commerce

= Hjl Press td fapan HE Branch

= The Aberdean Manna Club

= The Chinese Manufacturers' fssociation of
Hang Kong

< The Clegrwater Bay Galf & Cauntry Club

- The Hong Kong fapanase Club

= The Hong Kong Printers Association

GRI Content Index

MyA

N/A

102-14 Statement from senior decision -

Top Commitment

1-32

3
|

Ethics and Integrity

Values, principles, standards and

102-38 o s of bshaviokr

About the Fujifilm Groug

= The Fujifilm Group's Commitmant
Corporate Govarnance

- Governance and Organisation

16-17

102-18 Governance structure

Corparate Govarnance
- Governance and Organisation

16-17

Stakeholder Engagamant

102-40 List of stakeholder groups

102-41 Collective bargaining agreements

identifying and selecting

102:42 ; skehoiders

Approach to stakeholder

102-43
engagemant

102-44 Key topics and concerns raised

Reporting Practice

102 48 Entities included in the

10246 Defining report content and topic
‘boundaries

102-47 List of material topics

102-48 Restatements of iInformation

consolidatad financlal statements

Our defined stakeholders include owr
customers, employees, future generations,
MNGOs and local communlties, and suppliers
and transaction partners,

White none of our employees are coverad
by collactive bargaining agreements, our
"Managing Director's Mailbox" serves as

a direct channel offering formal opportunities
for two-way communications between senior
managemeant and regular employees,

The Identification and =alection of
stakeholder is based on the CSR

mianagement of Fujifitm Group.

Reporting Scope and Approach;

All the identified stakeholder types have
been included In the matarality
assassment in complling this report.

Reporting Scope and Approach

Top Commitment;

Reporting Scope and Approach
Regorting Scope and Approach
~ Reparting Scope and Pericd

= Reporting Principles

Reporting Scope and Approach

= Material Aspects and Stakehoider
Engagemeant

For the Environmental indicatar

« |temn 11 Total Water Discharges (Tannes) in
C5R Indicators, consumption in one of our
Hong Kong offices induded the amount of
water-consumed during Dec 2019 - Mar
2020 due to the suspended meater reading
serice under COVID-19 pandemic.

= [tem 15 Total CO2 Emissions {Tonnes
Che-o} In TSR Indicators, we have Included
Other Indirect {Seopa 3) COz Emissons in
the calculation from FY2020 onwards.
Hence, the Total CO2 Emisslons include
Diract {Scope 1), Indirect (Scope 2) and
Other Indirect {Scope 3) COz Emissions.

N/A

NfA

MyA

S-11

NfA
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Reporting Scope and Approach
= Material Aspects and Stakeholder

Engagement

102-49 Changes in reporting

Reparting Scope and Approach

- Reporting Scope and Perlod
Reporting Scope and Approach

= Objactives;

Tha latest sustainability report was
publishad in November 2020 covering the
data period of FY2019,

Reporting Scope and Approach

- Objactives;

The sustainability report |s prepared
annually,

Email: shm-fhhk-csrifujifilm.com

102-50 Reporting perlod

102-51 Date of most recent repart

102-52 Reporting cycle

Contact paint for guestions:
regarding the report

Clalms of reporting in accordance
with the GRI Standards

102-55 GRI content index

102-53

102-54 GRI Content Index

GRI Content Index

Reporting Scope and Approach
- Extarnal Assurance;
Verification

102-56 External assurance

Topic Specific Disclosures

SEHK E5G
Matarial Tapics Guide
Reforance

Indiract Economic Impacts
GRI 103: Management Approach 2016 Repaorting Scope and Approach;
(103-1, 163-2, 103-3) Economic
JGRI 203; Financial implications and {fmpqatg_ﬁqugmanm
Econamic 201-2  other risks and opportunities. - Ciimate Change Strategy and TCFD
Performance 2016 due to climate change Disclosure
5031 Infrastructure nvestmants Reporting Scope and Approach; KPI B8.1,
and services supported  Soclal KPIB&a.2

By arganising investment programmes,
gome partners became our customers,
and our business relaticnship has been
deepened through working together.
Taking Caritas - Hang Kong as an example,
we have worked with them for savaral
programmes since 2009: [n 2026, we
supparted the 2020 Caritas - Hong Kong
Charlty Raffle Ticket selling activity to
raise funds for the NGO, Another
example was supporting the Childran's
GRI 203: Heart Foundation's “Lucky Money

gﬁ:nﬂ;fﬂ: 3.3 Significant indirect Wishes 2021", where our colleagues
Impacts economic impacts donated red packels to support children
016 suffering from congenital heart diceases,

Whereas for workforce engagement,
we saek to cultlvate a number of
community-minded characteristics in
ouremplovees, including inspiring their
families and friends to give back to the
community, fostering a charitable spirit
and learning to respect different culturas.
We noticed that the participated staff
demonstrated greater employee
satisfaction and a highear level af
engagement with the company. In
addition, as an organisation with a good
CSHimage, it is easier for our HR team
ta recruit new talents.

FLUIFILM Busmess nnovation Hong Kong Limited

WA

40 - 46
40 - 46

5,
47

8-12,
20-27

GRI Content Index

Anti-<corruption
GRI 103! Management Approach 2016 Heporting Scops and Approach; a7, A -1,
(103-1,103-2,103-3) Social KFlBT.2 32-36

Communication and traning CSR Indicatars

e 205-2  aboust anti-corruption - Saial 38
E’:;j::’b:"h & policies and procedures
016 3053 Confirmed incidents of SR Indicatars BY, aa
= | corruption and actions taken - Saeial KPIBT.1
GRI 103; Management Approach 2016 Reporting Scope and Approach; A3, &-12,
{103-1, 103-2, 103-3) Environmental KPl AL 28-31
GRI 301: I ere
o Recycled input materials: Wa pravide FSC™ recycled 100% paper =y
Materiela H01:2 used ti.e, Grean Wrap*'). O'D P
2016
1 Top Commitment; 1-2,
Eﬁ;:ﬂ&j;‘k:naﬁr;e:l f\pramt 3016 Reporting Scape and Approach; KF#:?'_ 3 £-12,
-1,103-2, 103-3) Environmental ; 28-31

GRI 302:
Enargy 3021
2016

Energy consumption CSR Indicators
within the organisation - Enviranmental

Top Commitmant;

GRI 103! Management Approach 2016 Risporting Scope and Approach; Al
i

8.12,

{103-1,103-2,103-3) Eoxliamrmantal kPl ALS 2831
3051 Direct {Scope 1) C5R Indicators KPlat, 3 E‘.,t'f. S
GHG* emissions = Environmental KPl AL.2 —M..l'-r
&5 L0z is the main
3052 Enargy indirect (Scope 2} CSR Indicators Greent Gas Kl 411, s -
GHG* emissions - Environmental (GHE) erviszion in KPI ALZ m
FUNFILM Business —
3053 Other indirect (Scope 3) C5R Indicators Innovation KPRl ALE, 135 27
GHG* emissions -Environmental  MongKong, CHi,  KPIA1.2 <O
Mz0, HFCs and
Corporate Govemants PECE are exclidad
GR| 305: - Climate Change |n'the calculation
Emissions Reduction of GHG* Strategy and TCFD  of GHE emissions. i7-19,
2016 3055 amissions Distlasiire ' i 7
C5R Indicators
= Environmental
MO, S0x and PA TEEL
Nitrogen oxides (NOx), are the significant _.~,,.,f.'-.
3057 sulphur oxides {,Et?x}, and: TSR Indicators air armissions in kPl 411 37
other significant air - Enviranmental FLUIFILM Business C=
amissions innovation co
Hong Kong.
GR| 103: Management Approach 2016 Reporting Scope and Approach; Al 8-12,
{103-1, 103-2, 103-3) Environmental KPlALS 2831
GRI 303;
Water and 303-4 Water discharge Fzm'::ﬁ:’;;l KPiA22 ek 37
Effluents 2018 —falw
Wasle by type and CSR Indicators KPl AL.3,
GRI 306 3062 iepoeal mathad - Envirdnmantal KPlALA [t L
Effluents and m
Waste 2016 5 ’ C5R Indicators
306-3  Significant spills En arral kPl AS.1 37
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Environmuntal Compliance

GRI 103: Management Approach 2016 Reparting Scape and Approach; 8-12,
,:-_,' f3-1 1{,3_'2* mzi-a: ) Corporate Govarnance; 16 - 19,

> : Envirenmental 28-31
GRI 307:
Enviranmentai Non<compliancawlth  cop indicators:

307-1 environmental laws and ; a1 37

Compliance A e - Environmental
2016 &
Supplier Environmantal Assessmant
GRI 103: Managament Approach 2016 Reporting Scope and Approach; B35, B-12,
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Chapter 11

Verification
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- - Hong Kong Quality Assurance Agency ("HKQAA") was FUJIFILM Business Innovation Hong ¥Kong is responsible
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*The main Gresnhowse Gas (GHE) emitted by FLULIFLM Business innovation Hong Kong ks carbon diexide (C02). In this context, "Greenhouse Gas™ refers to COu.
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Limited {(hereinafter referred to as "FUJIFILM Business
Innovation Hong Kong") to undertake an independant
verification  for  its  Sustainability Report 2021
{hereinafter referred Lo as "the Report"), The scope of
this verification covers the sustainability performance
data and information of FUJIFILM Business Innovation
Hong Kong's business for the period of 1 April 2020 to
31 March 2021, as defined in the Report. This is the 12t
Report that FUNFILM Business Innovation Hong Kong
published to communicate its commitments, efforts
and progress of performance Lowards sustainability,

The alm of this verification is to provide a reasonable
assurance of the reliability of the contents. The Report
hasbeen preparedinaccordance with the Core Option of
the Global Reporting Initiative Sustainability Reporting
Standards {"GRI| Standards™), the Environmental, Saocial
and Governance Reporting Guide ("ESG Guide") of The
Stock Exchange of Hong Keng Limited, and also made
reference to IS0 26000:2010 - Guidance on Social
Responsibility (150 26000:2010").

Level of Assurance and Methodology

The process applied in this verification was based on the
Intermational Standard on Assurance Engagements 3000
{Revised), Assurance Engagements Other Than Audits or
Reviews of Histerical Financial Information Issued by the
International Auditing and Assurance Standards Board,
Our evidence gathering process was designed to obtain
a reazonable level of assurance as set out in the standard
for the purpose of devising the verification conclusion.
The extent of this verification process undertaken covered
the criteria set in the GRI Standards; Core Option of GRI
Standards, the ESG Guide and 150 26000:2010,

The wverification process included verifying the systems
and processes implemented for collecting, collating and
reporting the sustainability performance data; reviewing
relevant documentation; Interviewing responsible
personnel with accountability for preparing the reporting
contents and verifying selected representative samples of
data and information. Raw data and supperting evidence
of the selected samples were thoroughly examined during
the verification process according to the sampling plan,

complling, or developing the Report. Our wverlfication
activities are independent from FUJIFILM  Business
Innovation Hong Kong.

Conclusion

Based an the verification resulls and in accordance with
the verification procedures undertaken, HKOQAA has
abtained reasonable assurance and Is of the opinion that:

- The Report has been prepared in accordance with the
Core Option of the GRI Standards and the ESG Guide;

+ The Report illustrates the sustainability performance of
FUIFILM Business Innovation Hong Kong, covering all
material aspects, in a balanced, comparable, clear and
tirmely manner; and

- The data and information disclosed in the Report are
reliable and complete.

FLUIFILM Business Innovation Hong Kong has developed
a stringent data management mechanism where all data
and information undergo robust internal vetting, the
basis of credible and transparent reporting is attained.
Mothing has come ta HKQAA's attention Indicating that
the selected sustainability performance information
and data contained in the Report has not been prepared
and presented fairly and honestly, in all material
aspects, In accordance with the verification criteria. In
conclusion, the Report provides clear information with
regards to the sustainabillty perfarmance of FUJIFILM
Business Innovation Hong Kong in a factual, responsive,
cansistent, fair and truthful manner.

Signed on behalf of
Hong Kong Quality Assurance Agency

KT Ting

Director, Strategic Services Development
31 August 2021
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Feedback

FUJIFILM Business Innovation Hong Kong Limited - Sustainability Report 2021

Thank you for taking the time to read our Sustainability Report! As your feedback will play a crucial role in
helping us to enhance our future performance, please take a few minutes to share your views with us via post,
fax ar emall:

Post:  11/F, 12 Taikoo Wan Road, Taikoo Shing, Hong Kong

Fax: +852 2513 2020 Email; shm-fbhk-csr@fujifiim.com

FUJIFILM Business innovation Hong Kong’s Sustainability performance interests me as:

— Fujifilm's Employee [ ] Education Sector
[] Non-Governmental Organisations [_] General Public

] Fujifilm's Customer
[] Government Department

] Media [1 Other, please specify:
How do you rate our Sustainability Report?
1. Overall view [ ] Excellent ] Good [1 Average 1 Poer
2. Report content
2.1 Informative [ ] Excellent [ Good [ ] Average (] Poor
2.2 Useful [ ] Excellent [] Good [1 Average ] Poor
2.3 Easy to understand [ ] Excellent ] Good [] Average ] Paer
3. Sustainability performance [] Excellent [] Good [ ] Average [ ] Poar

4. Which chapter{s) did you find most useful?

[ Top Commitment

[ | Corporate Governance || Economic [ ] Envirgnmentsl
] CSRindicators [ ] GRIContent Index [ Other, please specify:

[ Aboutthe Fuffilm Group || Reporting Scope and Approach [ | Company Profile
[ Sodal

5. Which chapter{s) did you find least useful?

[ 1 Tep Comimitment
[] Comporate Governance [ ] Econormic [ Emvironmental
[ CSRIndicators [] GRIContent Index (1 Other, please specify:

[ 1 Aboutthe Fujifilm Group  [_] Reporting Scopeand Approach [ Company Profile
[ sodal

6. Any other comments and/or recommendations you would like to share?

if you would like us to reply to your comments and/or require updates on future sustainability
developments at FUNFILM Business Innovation Hong Kong, please provide your contact below:

Name:
Company:
Telephone: Email:

Glossary

3R+Y

55

Ad
AMDP
CDp
Co2
CoC
COoVviD-19
CSR
DY

dpl
ESG
Fsc™
FY

GHG
GRI
HEMA
HKOAA

HKSAR

HIKUST

IEC

IESG

Reliability, Responsiveness, Relationship and

Valus

Seiri, Seiton, Seiso, Seiketsu and Shitsuke
Artificial intelligence

ApeosWare My Document Portal

Carbon Disclosure Project

Carbon Dioxide

Chain of Custody

Coronavirus Disease 2019

Corporate Social Responsibility

Do It Yourself

Dote per inch

Envirenmental, Social and Governance
Forest Stewardship Council™

Fiscal Year

Greephouse Gases

Global Reporting Initiative

Hong Kong Management Association
Hang Kong Quality Assurance Agency
Hong Kong Special Administrative Region

The Hang Kong University of Science and
Technology

Information and Cammunications
Technology

International Electrotechnical Commission

Intelligent Environmental, Social and
Governance

faT

IS0

J-50%

MFP

NGOs

MNIST

OCR

FACS

RE&D

Saas

5DGs

SEHK

SMC

SMEs

VP

TCFD

Ul

UM

WEEE

Internet of Things

International Organization far
Standardization

Information Technology
Japanese Sarbanes-Oxley
Learning & Development
Multifunction Printer

Mass Transit Railway
Mon-governmental Crganisations

Mational Institute of Standards and
Technology

Optical Character Recognition

Picture Archiving and Communication
System

Research & Development

Software as a Service
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