
In addition to pursuing profits through fair competition, corporations must make a contribution to society at large. To this 

end, the FUJIFILM Group, in its corporate activities in Japan and abroad, respects human rights, observes both the spirit 

and the letter of all laws and regulations and international rules, and, acting in a socially responsible manner, works 

independently toward the sustainable development of society and the FUJIFILM Group companies, in accordance with the 

following five principles.

1 A Trusted Company 
We develop and provide socially beneficial goods and services of the highest quality using advanced and original technologies 

in a safe and responsible manner. Based on an open, fair and clear corporate climate, we create new value in a spirit of 

appropriate competition and fair dealing, continually striving to satisfy customers and other stakeholders and earn their trust.

3 Respect for  Human Rights
We respect and protect fundamental human and labor rights set out in international declarations. We reject the use of forced 

labor or child labor in any form.

2 Social  Responsibi l i ty
We communicate with customers, local communities, shareholders and other members of society, conduct appropriate and fair 

disclosure of corporate information, comply with laws, regulations, and other rules, and uphold public order and morals. As 

good corporate citizens, we strive to correctly understand and respect local cultures and customs and to actively engage in 

public interest activities, especially those that contribute to local community development.

4 Global  Environmental  Conservation
Recognizing that positive involvement in the resolution of environmental issues is an essential part of a corporation’s social 

role and activities, we act voluntarily and proactively to help preserve the global environment. 

5 Vibrant Workplaces
We strive to develop the skills of all employees, to provide safe and comfortable workplaces, and to respect diversity, 

individuality and differences. 

Recognizing top management’s responsibility to embody the spirit of this Charter, FUJIFILM Group executives shall lead by 

example and promote sound understanding of the Charter both within Group companies and among business partners. 

They shall strive to continually take account of views within and outside the Group, establish efficient corporate systems, 

and foster high ethical standards. 

In the event of situations that contravene this Charter, top management shall clearly indicate both within and outside the 

Group its approach to resolving the situation and work to identify its causes and prevent any recurrence. Top management 

shall take accountability, promptly and appropriately disclose information, and take strict disciplinary action when 

appropriate, including in regard to itself.

T o w a r d  S u s t a i n a b l e  D e v e l o p m e n t

FUJIFILM GROUP CHARTER FOR CORPORATE BEHAVIOR

We will use leading-edge, proprietary technologies to provide top-quality products and services 

that contribute to the advancement of culture, science, technology and industry, as well as im-

proved health and environmental protection in society. Our overarching aim is to help enhance 

the quality of life of people worldwide. 

Corporate Phi losophy

Anchored by an open, fair and clear corporate culture and with leading-edge, proprietary tech-

nologies, Fujifilm is determined to remain a leading company by boldly taking up the challenge 

of developing new products and creating new value.

Vision
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Corporate Vice President of CSR

FUJIFILM Holdings Corporation

Yasutomo Maeda

As the globalization of the economy progresses, the market 

environment surrounding us in the Fujifilm Group is changing 

significantly. The natural environment is also changing beyond our 

expectations as seen in the various effects of global warming. 

Furthermore, there have been countless corporate scandals throughout 

the world, and society’s interest in corporate activities is rising.

Corporate management must also appropriately respond to these 

changes in the environment in order to fulfill its management 

responsibility. I believe that management responsibility entails a 

corporation serving society as a social entity, and increasing the trust of 

society with regard to being useful and beneficial, in addition to 

fulfilling this responsibility in the future. I think this is what is required 

in corporate social responsibility (CSR).

In 2006, we established a new corporate philosophy and vision for the 

Fujifilm Group, revising the Charter for Corporate Behavior and the 

Code of Conduct in 2007 so that the entire Fujifilm Group including 

Fujifilm, Fuji Xerox and their respective group companies has a 

philosophy and a code of conduct to be cherished and guarded. The 

headquarters functions of FUJIFILM Holdings, Fujifilm and Fuji Xerox 

were also concentrated in Tokyo Midtown to enhance collaboration 

between these functions and create synergies. The entire Fujifilm Group 

is working together to create new business and strengthen consolidated 

management.

The most important approach in the achievement of sustainable 

development is CSR. CSR serves as a compass in these tumultuous 

times, and we have put together Fujifilm Group’s Approach to CSR 

based on the belief that not only management, but every person 

making up the company should be cared for. This organizes the 

concepts in the corporate philosophy and vision, serving as a 

framework for our CSR activities as we fully learn the Charter for  

Corporate Behavior and the Code of Conduct. In the future, the CSR of 

the Fujifilm Group will involve the faithful implementation of the 

Fujifilm Group’s Approach to CSR in order to fulfill our responsibility to 

the future.

As the globalization of the economy progresses, the market 

environment surrounding us in the Fujifilm Group is changing 

significantly. The natural environment is also changing beyond our 

expectations as seen in the various effects of global warming. 

Furthermore, there have been countless corporate scandals throughout 

the world, and society’s interest in corporate activities is rising.

Corporate management must also appropriately respond to these 

changes in the environment in order to fulfill its management 

responsibility. I believe that management responsibility entails a 

corporation serving society as a social entity, and increasing the trust of 

society with regard to being useful and beneficial, in addition to 

fulfilling this responsibility in the future. I think this is what is required 

in corporate social responsibility (CSR).

In 2006, we established a new corporate philosophy and vision for the 

Fujifilm Group, revising the Charter for Corporate Behavior and the 

Code of Conduct in 2007 so that the entire Fujifilm Group including 

Fujifilm, Fuji Xerox and their respective group companies has a 

philosophy and a code of conduct to be cherished and guarded. The 

headquarters functions of FUJIFILM Holdings, Fujifilm and Fuji Xerox 

were also concentrated in Tokyo Midtown to enhance collaboration 

between these functions and create synergies. The entire Fujifilm Group 

is working together to create new business and strengthen consolidated 

management.

The most important approach in the achievement of sustainable 

development is CSR. CSR serves as a compass in these tumultuous 

times, and we have put together Fujifilm Group’s Approach to CSR 

based on the belief that not only management, but every person 

making up the company should be cared for. This organizes the 

concepts in the corporate philosophy and vision, serving as a 

framework for our CSR activities as we fully learn the Charter for  

Corporate Behavior and the Code of Conduct. In the future, the CSR of 

the Fujifilm Group will involve the faithful implementation of the 

Fujifilm Group’s Approach to CSR in order to fulfill our responsibility to 

the future.

CSR is the Compass for Corporate Management

     ~To Fulfill Our Responsibility to the Future~

The Fujifilm Group’s Approach to CSR

The Fujifilm Group’s Approach to CSR is to contribute to the sustainable development of society by putting into practice 

the Fujifilm Group’s Corporate Philosophy, and realizing its Vision through sincere and fair business activities.

We will: 

fulfill our economic and legal responsibilities, and respond to society’s demands by contributing as a corporate 

citizen to the development of culture and technology in society and environmental preservation.

constantly reassess whether our CSR activities are responding adequately to the demands and expectations of 

society and whether those activities are conducted properly through dialogue with our stakeholders including 

customers, shareholders, investors, employees, local communities, and business partners.

enhance corporate transparency by actively disclosing information to fulfill our accountability for our business 

activities.

1.

2.

3.
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O v e r v i e w  o f  C S R  A c t i v i t i e s  a n d  L o o k i n g  t o  t h e  F u t u r e

Overview of Activities in the Fiscal Year 2006

Strengthening of consolidated 
management and corporate structure

Key Field Theme Self-
Evaluation

� Transition to holding company structure
� Established the corporate philosophy and vision of the Fujifilm Group
� Revised the Fujifilm Group Charter for Corporate Behavior and the Code of Conduct
� Implemented and acquired integrated management system (IMS)

Improved communication with
stakeholders

� Held stakeholder dialogue and exchanged opinions with readers of the 
2006 Sustainability report

� Quantified CSR information (improved sustainability accounting)

Social contribution through products
Improved customer response levels
Improved and expanded provision of
product information

� Development and sale of new products and services
� Early compliance with the revised consumer products safety law
� Improved customer response system and customer complaint  

management system (supplier’s declaration of conformity to ISO10002)
� Participation in the Pink Ribbon Movement
� Receipt of Energy Conservation Grand Prize for 8th year running

Improved communication
� Web streaming of Japanese and English audio of earnings briefings
� Improved communication targeting domestic and overseas investors

Communication
with Our
Suppliers

Establishment and dissemination of 
a groupwide procurement policy
Implementation of CSR procurement

� Established procurement standards for pulp
� Implemented self-audit of suppliers concerning CSR procurement (addition of CSR item)

Communication
with Our
Employees

Encouraging greater effort and 
vitality among employees
Appropriate and effective exchange
of personnel within the Group

� Exchanges between Fujifilm and Fuji Xerox held by labor unions
� Promoted “Team Minus 6%” activities
� Launched a team to promote the F-POWER Project for encouraging the achievements 

of women
� Promoted Fujifilm Way activities

Contributing
to the
Community

Social contribution through 
our main business
Fostering the volunteer mind among
employees
Promoting social contributions at
each site

� Opened FUJIFILM SQUARE and the Fuji Xerox Art Space
� Provided assistance through the Fujifilm Green Fund and the Setsutaro Kobayashi   

Memorial Fund
� FUJIFILM Kyushu offered support in the Minami-Aso Ehon-no-kuni picture 

book project and established a reforestation project
� Volunteer work in Chinese reforestation
� Held a Social Contributions Forum 

Global environmental conservation
� Reduced CO2 emissions by actively switching from bunker oil to natural gas
� Improved environmental efficiency by making specific improvements 

(waste reduction, reduction of water usage, etc.) in domestic and overseas sites

Compliance with environmental laws
and regulations

� Improved management of chemical substances (REACH Regulation, RoHS Directive, 
and GHS Compliance)

� Expanded survey and evaluation system for waste management subcontractors 

Disclosure of environmental 
information and environmental 
communication

� Provided environmental and safety information on products
� Held an environmental forum and an international conference of environmental officers
� Improved employee education (held in overseas affiliates and trained experts)

Results in Fiscal 2006 and Q1 of Fiscal 2007
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Management

�Overview of CSR Activities in Fiscal 2006 and Q1 of Fiscal 2007 � Entire Fujifilm Group    � Fujifilm and its affiliates    � Fuji Xerox and its affiliates

The Fujifilm Group shifted to a holding company structure on October 1, 2006.

We will work to strengthen strategic group management and governance of

group management around the holding company, FUJIFILM Holdings, and strive

to obtain a greater level of trust as a group that truly serves society. In April

2007, the Fujifilm Group Charter for Corporate Behavior and a common Code of

Conduct were established to cover Fujifilm, Fuji Xerox and their respective

groups, as we initiated moves to establish a common foundation for compliance

throughout the entire Fujifilm Group. The main operational issue faced by the

Fujifilm Group is the steady advancement of Medium-term Management Plan

VISION75 (2006) and the main environmental issues faced are, the reduction of

environmental burden by addressing the global warming issue, chemical sub-

stance management and waste management. We are actively conducting sales

activities from new perspectives such as design for environment, improvement

in environmental efficiency and eco-solutions. The “Activities to Preserve the

Culture of Photography“ that form part of the group’s social contributions are a

type of cultural contribution only possible for the Fujifilm Group. The volunteer

activities of employees are also widespread, and there has been a steady

increase and permeation of awareness of social contributions.

We have already reached our fourth year of stakeholder dialogue and we aim

to make the dialogue meaningful, instead of simply transient, by deepening dis-

cussion on themes that are continually raised.

Self-Evaluation Rankings           Further effort needed.                 Close to achieving results.                     Results achieved.
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Response to New Trends

(1) Dissemination of the Fujifilm Group’s Approach to CSR 
throughout the group inside and outside Japan

Improved Information 
Disclosure

Compliance with 
Environmental Laws 
and Regulations

Stronger Measures to 
Prevent Global Warming

(2) Strengthening of PDCA management to ensure compliance 
and thorough risk management

(1) Improvement of the Sustainability Report and active PR on CSR activities

(3) Conservation of biodiversity and stipulation 
of a basic policy on social contributions

(2) Effective internal use and disclosure of qualitative 
and quantitative CSR information in business results

(3) Promotion of internal systems for rapidly collecting information 
on product liability, accidents and exporting issues.

Key Field Important Issues
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(2) Creation and implementation of a framework for CSR procurement

(1) Strengthened efforts as a global corporation regarding diversity 
and work safety

(4) Improved stakeholder dialogue and application 
of 3rd-party evaluation to group companies
(Especially overseas and domestic sales subsidiaries)

(3) Strengthening of checks on progress of CSR activities 
in operating companies

Stronger Governance

Looking to the Future

In the future, we will sincerely reflect on past activities and examine what is important for society and for us in order to carry out our targeted CSR activities. The Fujifilm

Group has reviewed past CSR activities to reorganize CSR issues by importance and establish the issues that should be addressed in the medium-term.

• Requests and demands from society (including the results of stakeholder dialogue)

• The Fujifilm Group’s approach to CSR

• Case analysis of the Fujifilm Group’s CSR activities

• Results of analysis of the CSR activities of group companies using a CSR check sheet (3rd-party evaluation)

• Results of suggestions for improvements from third parties regarding “FUJIFILM Group Sustainability Report 2006”

(1) Revision and strengthening of global warming targets

(2) Enhancement of an integrated system for chemical substance management

(1) Compliance with the REACH Regulation

P.6, P.37
P.27-28, P.38
P.38
P.43

P.31-34
P.82-84

P.11-15
P.53
P.51
P.13
P.21

P.54
P.54

P.56

P.57

P.60
P.74
P.59
P.58, P.61

P.15
P.63

P.26

P.64
P.23

P.73

P.77-78

P.57, P.71
P.78

P.52-53
P.24, P.85
P.85

Related Pages

�Important Issues to Be Addressed
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Identifying Important Themes in CSR Utilization of Dialogue to Improve CSR Activities

The Fujifilm Group has been conducting stakeholder dialogue every year since 2004. As shown in the diagram below, by conducting continued

dialogue, it is possible to focus on certain themes and use the dialogue not only for communication with stakeholders, but as a place to share

and explore issues faced in CSR activities, and in turn find the solutions to these. Important stakeholders from both inside and outside the com-

pany participate in the dialogue. Details of the Stakeholder Dialogue in 2007 held this May are shown in the article on pages 33-34.

�Evolution of Stakeholder Dialogue

2004
Organizing concepts

Fujifilm (12 people)
External stakeholders (4 people)

Fujifilm (15 people)
External stakeholders (9 people)

Fujifilm (12 people)
Fuji Xerox (2 people)
Affiliates (1 people)
External stakeholders (8 people)

Organization of concepts
Identification of issues

(1) Clarification of issues in CSR
(2) Establishment of a clear vision and plan
(3) Dissemination to all employees (including group)
(4) Executive training
(5) Future relations with stakeholders
(6) Implementation of CSR including the supply chain

(1) Biodiversity
(2) Human diversity
(3) CSR procurement
(4) Social contributions
(5) Environmental conservation activities

(1) Operating activities (CO2)
(2) Human diversity
(3) CSR procurement

(1) Products (CO2)
(2) Human diversity
(3) Biodiversity

Identification of issues Sharing of issues
Exploration of issues �

Fujifilm (26 people)
Fuji Xerox (15 people)
Affiliates (2 people)
External stakeholders (3 people)

Sharing of issues
Exploration of issues �
Creation of synergies through 
dialogue between staff �
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2005
Identifying and 
sharing issues

2006
Exploring issues

2007
Finding solutions

� Items with this mark are areas the Fujifilm Group is particularly focusing upon.

�Steps for implementing CSR activities as they evolve through stakeholder dialogue

The Fujifilm Group is using results of much dialogue to improve CSR activities through the steps shown in the diagram below. When doing so,

the importance of CSR issues is considered from the perspectives of both the company and stakeholders.

Step 4
Improvements to

CSR activities

Step 1
Understanding

stakeholders’ needs

Step 2
Identifying

important issues

Step 3
Establishing KPIs*
*KPI: Key Performance Indicator

What perspective is 
adopted to understand the needs?
•Risk hedging
•Social contributions
•Creation of opportunities

What issues are identified?
•Business
•CSR
•Difficulty of solution

What perspective is 
adopted to establish KPIs?
•Long-term / short-term  
•Ongoing
•Utilization of measurement, 
  analysis and results in management

What perspective is 
adopted to make improvements?
•Increasing corporate value
•Social contribution through our 
  main business 
•Sustainability of society

Company perspective

Are the interests of 
stakeholders understood?

Are stakeholders’ views 
incorporated?

Are reports on performance 
being made to stakeholders?

Stakeholder perspective

Process for implementing
important measures

Process for evaluating importance

Is the company maintaining 
accountability by sustaining 
ongoing dialogue with stakeholders?
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Responses to Important Themes Raised through Stakeholder Dialogue

The CSR themes raised in stakeholder dialogue to date have been important for both the Fujifilm Group and its stakeholders. Some of the important CSR issues

identified to date are environmental conservation (particularly greenhouse gases), human diversity, biodiversity, CSR procurement and social contributions.

Awareness of the importance of these themes has grown as they are discussed in ongoing dialogue every year. For example, the Fujifilm Group reaffirmed the

importance of human diversity through dialogue, and this resulted in the launch of the F-POWER Project Promotion Team (P.59) in an effort to promote the

employment of “individuality” by utilizing diverse human resources.

In the future, opinions obtained through dialogue will be incorporated into CSR activities in order to resolve CSR issues.

High

Low

Low High
Importance for the Fujifilm Group
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The following issues falling under 
“Human Diversity” have grown in 
importance through stakeholder dialogue. (P.58-61)

• Promotion of the achievements of women

• Work-life balance

• Ratio of women in managerial positions

Social 
contributions

Biodiversity

CSR procurement

CO2 reductions in 
business operations

CO2 reductions in 
products

Human diversity

Fiscal 2005 Fiscal 2006

Overview of the Meetings

Held by:
CSR Group, Corporate Support Division
FUJIFILM Holdings

Location of the Meetings:
Fujifilm  Medical Systems Business Division
Fujifilm  Graphic Systems Business Division
Fujifilm  Photo Imaging Products Division
Fujifilm  Research & Development Management   

Headquarters Production Engineering & 
Development Center

Fujifilm  Kanagawa Factory (Odawara)
Fujifilm  Yoshida-Minami Factory
Fujifilm  Fujinomiya Factory
Fujifilm  Asaka Region
Fujifilm  Advanced Research Laboratories
Fuji Xerox  CSR Department
FUJINON Corporation
FUJIFILM IMAGING Co., Ltd.
FUJIFILM MEDICAL CO., LTD.
FUJIFILM Graphic Systems Co., Ltd.
FUJIFILM LOGISTICS CO., LTD.

Dates held:   Jan.-Feb. 2007

Participants: 144

Main themes discussed
� Content and target reader of the FUJIFILM Group Sustainability Report 2006

� Utilization, dissemination and cultivation within the company and utilization in sales

� Translated versions (English and Chinese) and site reports

� Others (and issues faced by sites and companies)

Some frequently mentioned opinions are shown below.  ( � Response made    � Under consideration)

� The 2004, 2005 and 2006 editions seem to be progressing to be more appealing and easy to understand. I look forward to more

progress in 2007.

� I would like to see a continuation of the active coverage of articles on social contributions made in the main business, and on

products.

� Covering cases characterizing the Fujifilm Group in the Feature section is a good idea.

� The target reader is unclear, so this should be stated clearly. If it is for an expert reader, the report could be made better by being

more thorough. The current exhaustive format is appropriate for an expert reader.

� I understand that you wish to use the report in-house and for sales, but the content is difficult to understand for general readers.

Perhaps you should consider a summarized version for in-house use, general customers and utilization in sales.

� Different techniques need to be used if you wish to raise awareness in the company using the report. (Add titles showing that

employees should be sure to read certain sections, sales personnel should read certain sections and ascertain how topics can be

used in dialogue with local communities.)

� For internal use, a group intranet site or newsletter would probably be more effective than the report.

� It is too thick to be used for sales activities, but it is useful for management class personnel such as the top-management of busi-

ness partners. It is a publication showing an overview of all of the activities of the Fujifilm Group, so it can also be used as a cor-

porate profile on the Fujifilm Group.

� It would be better to link it to a website and consider actively switching to putting the information on a website.

� It would be better to provide a proper explanation of the environmental efficiency, and particularly why the total amount of GHG

emissions has increased.

� I was given the impression that there were few articles on group companies and overseas sites.

� I would like a better explanation of the relationship between the corporate philosophy and CSR activities.

� Personnel in some divisions and factories frequently contact business partners in other countries such as China, so continuation of

the translated versions would be appreciated.
FUJIFILM Holdings Corporation Sustainability Report 2007

Exchange of Opinions with Readers of the Sustainability Report



Overview of the Event

Date held :    May 11, 2007 (Fri.)

Venue :        Headquarters in Tokyo Midtown

Participants : 46 people from FUJIFILM Holdings, 
Fujifilm and Fuji Xerox

Outside participants 

Mariko Kawaguchi (Also attended in 2006)
Senior Analyst in the Management Strategy Research
Department of Daiwa Institute of Research, Ltd.

Masatsugu Taniguchi
Journalist covering resources and the environment

Toshihiko Fujii (Also attended in 2005 and 2006)
Director of the Multilateral Trade System Department
in the Ministry of Economy, Trade and Industry

Facilitator

Hideto Kawakita
CEO of IIHOE (International Institute for Human,
Organization and the Earth)

S t a k e h o l d e r  D i a l o g u e  i n  2 0 0 7

• Making good case studies in Fujifilm and Fuji Xerox visible

• Creation of workgroups on each theme by Fujifilm and Fuji Xerox

• Ongoing dialogue

• Making efforts and their effects visible

• Promotion of efforts addressed environmental aspects in close contact with
customers (such as reduction of CO2 emissions when using products)

• Marketing strategy efforts through collaboration with sales personnel

• Creation of working groups by Fujifilm and Fuji Xerox

• Making case studies visible

• Establishment and organization of a basic approach that assumes a 
balance between work and life

• Expansion of awareness of work-life balance

• Reflection in the medium-term plan of the Fujifilm Group 

• Implementation of CSR procurement 

Since 2004, the Fujifilm Group has accepted a diverse range of opinions and suggestions from outside the group to deepen awareness of the various issues relat-

ed to our CSR. Dialogue in 2007 was focused on three themes deemed to be important chosen from the issues that have arisen in the past. In addition to experts

from outside the group, we adopted a format that would also enable active dialogue between the employees of Fujifilm and Fuji Xerox.

The results of the dialogue enabled the two companies to learn about each other’s CSR efforts and gain an awareness of the common issues being faced by the

two companies. In the future, we will aim to link these to specific efforts for the resolution of issues, and attempt to create synergies within the group.

In this report, we cover the direction that should be taken based on this year’s dialogue, as well as progress being made in addressing the CSR issues that were

identified in dialogue in 2006. We will continue to disclose the progress being made in these efforts through the report and other methods, and we would like

stakeholders to understand the efforts being made within the group as we work to ensure they lead to the evolution and deepening of CSR activities.

Mr. Taniguchi

Mr. Fujii

Mr. Kawakita

Ms. Kawaguchi

Direction to be Taken after the Completion of Dialogue in 2007
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Themes discussed

Session 1

Reducing Environmental Burden
– CO2 Reductions in Products

Session 2

Working in the Future 
– Work-life Balance

Biodiversity

Session 3
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Reflecting on the Stakeholder Dialogue   Yoshiyuki Uchiyama, former Corporate Vice President in charge of CSR in FUJIFILM Holdings

Dialogue in 2007 made me newly aware that deepening the mutual understanding of CSR issues in Fujifilm and Fuji Xerox and

working together will lead to enhanced corporate value for the Fujifilm Group as a whole.

I would like to actively provide opportunities for the two companies to increase CSR synergies. We will also consider opening

future dialogue to more participants from domestic and overseas group companies in segments such as R&D, sales and market-

ing, and manufacturing.

Progress Made Addressing CSR Issues Identified in Last Year’s Dialogue

Issues

Theme

Initiatives for restraining the burden on the environment accompanying business growth

CSR procurement initiatives

Human diversity initiatives

Issues revealed

1. A clear commitment to human diversity and CSR procurement

2. Implementation of active alliances for CSR procurement and environmental measures

3. Implementation of bottom-up measures making the balance between work and life visible

4. Clarification of key targets by organizational level (corporate-company-division)

Reflecting on the Stakeholder Dialogue in 2007    Mr. Hideto Kawakita, CEO of IIHOE (International Institute for Human, Organization and the Earth)

Dialogue in 2007 was the first to adopt a format in which the closest stakeholders —Fujifilm and Fuji Xerox, which are the two principal companies in

the group—discussed their efforts and the issues they face based on common themes, with questions and comments from outside the company being

added to these. The group is made up of two principal companies with differing strengths, and the CSR efforts present the perfect entry point for maxi-

mizing synergies between them. As this event was kicked off to provide an opportunity to encourage synergies between the two companies, I sincerely

hope actual results will become visible by the next time we meet.

• Reducing Environmental Burden – CO2 Reductions in Products

In the introductions of the two companies’ efforts, I found it particularly intriguing that Fujifilm has been able to increase the processing speed of its

medical devices while also lowering the environmental burden they create. Fuji Xerox has also started initiatives to provide eco-solutions to customers.

In this way, we were able to confirm that clearly stipulating “How much contribution is made to customers and society through reductions in the envi-

ronmental burden when using products” in future reports and on the website is important.

• Working in the Future – Work-life Balance

While the system is improving and the atmosphere in the company is changing gradually, as Mr. Fujii pointed out, it is important to not only establish

companywide systems, but also create collections of case studies for sharing the benefits of a balance between work and life, and little techniques

employed to achieve the balance while encouraging each department to proceed in ways suited to their particular situations (for example, setting an

example by declaring that meetings must end before 4:00 p.m.) in order to promote initiatives that go beyond the perspective of a company headquar-

tered in Japan.

• Biodiversity

This time, we only had the opportunity for each person to write out their contact with biodiversity, but we reaffirmed the importance of stating compa-

nywide principles and encouraging active initiatives by each department of the Fujifilm Group in the future.

Responses

Overall

Internal

External

� Clarification of key targets by organizational level

� A clear commitment to human diversity and CSR procurement

� Implementation of compliance training for managerial staff within the group (P.41)

� Launched a team to promote the F-POWER Project for encouraging the achievements of 
women (P.59)

� Promotion of employment of persons with disabilities

� Implementation of briefings for business partners and inspections of the level of 
environmental friendliness of the business environment (including CSR initiatives) (P.56)

� Establishment and operation of procurement standards for pulp (P.56)

�Achieved    �Not achieved




